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a church View 
restaurant

Address: 2F, International Plaza,  
Xining Road, Tianjin (in front of Xi Kai church) 

天津市和平区西宁道国际商场二楼西开教堂对面
Tel: +86 22 8628 4132

天生爱美食  时尚爱分享

1981时尚餐厅
1981 Fashion & restaurant

GANG GANG 
Bread & Wine

冈冈葡萄酒 & 面包店

Address:
Olympic Tower

No.104, Chengdu Road
Heping District, Tianjin

和平区成都道126号
奥林匹克大厦1楼104

Tel: +86 22 2334 5716 
Opening: 7:00 - 22:00

It's Free over 100RMB!
点餐超过100元免配送费！

Delivery can be made everyday

Order one day earlier until 14:00am
We accept orders by e-mail or Wechat

E-mail: delivery@gangxgang.com
Wechat: yushengsensen

DELIVERY
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  Enjoy the Haihe River 
Lifestyle
Tianjin Arcadia Court

Tianjin Arcadia Court is the residential 
part of Tianjin Kerry Centre that 
together with Shangri-La Hotel , 
Tian j in ,  and the shopp ing mal l 
Riverview Place, forms the area with 
best international living standards and 
highest well-being in Tianjin.
Situated opposite Tianjin’s traditional 
CBD on Haihe East within Tianjin’s 
Inner Ring Road, Tianjin Arcadia 
Court is blessed with an excellent 
geographical location. 

See Page 16

▲ Micro-Influencers 
The Real Power of Engagement!

Polarity of thought among social media platforms is already a fact. Not only do people try 
to follow other people that have the same points of view, but they also do not like to see or 
read something they do not agree with or simply never thought about. This polarity makes 
the interaction between owners of pages or channels and their fans much more intense, 
leading to much better results than celebrities or the average couple-million-fans. But what 
are these micro-influencers that are on the mouths of every marketer?

See Page 40

◄  Art & Leisure
The Art of Gift Giving in China
Gift giving is a significant part of Chinese 
culture, especial ly during tradit ional 
holidays. Chinese people put a lot of 
thought into finding a perfect gift for that 
special someone, whether it is family, 
friends, or their romantic interest. 

See Page 56

Dear Readers, 

Tianjin Arcadia Court is one of the preferable places for expats to live in Tianjin. 
Its environment matches the needs of  any person who would like to live in 
Tianjin temporarily or for the long term. We have a lot of friends living there 
and also in the nearby Shangri-La Hotel. Together with Riverview Place shopping 
mall, this locale is a perfect place to find anything you need to make your lovely 
family feel totally comfortable in the city. 

We have visited Tianjin Arcadia Court and experienced the warmth and comfort 
of arriving via the lush private driveways of the apartments. They still have few 
big two to three bedroom units, with many layouts that are available to cater to 
dif ferent household needs. Embracing Tianjin’s cityscape and the city rhythm 
is an unprecedented enjoyment that ensues while living at the Tianjin Arcadia 
Court.

In this month’s Real Estate column we have published a recent research done by 
the JLL Tianjin Research team of retail malls in Tianjin. This year a few trends 
have started to emerge or solidify. The first piece of good news is that the air 
will start to clear, or at least construction dust is less likely to be coming from 
retail projects. The story about retail over the next five years won’t be about the 
new mall, but rather the best managed one that attracts shoppers regardless of 
location.

Micro-inf luencers are people with a deeply engaged niche audience between 
1,000 and 10,000 followers, and produce highly accurate content. Nowadays, 
92% of people do not trust traditional ads, as they clearly prefer word-of-mouth 
recommendations from friends and family. Check our Marketing section to get 
details and reasons as to why Business Tianjin Media Platform has a great Micro-
Influencer network, and how it could help you in your promotion needs.

IIT reform has attracted high level of attention from people and also the extent 
of its impact is large. You can learn more about this important reform under the 
section Tax & Finance in collaboration with PwC.

There are many other interesting articles this month, and I invite you to read 
them all after having checked our content page. We are sure you will find topics 
that will help you in your professional and personal life.

Visit our website www.businesstianjin.com and follow us on our official Wechat 
account (ID: business_tianjin) for a complete list of articles and information.

Mary Smith
Managing Editor | Business Tianjin Magazine
managingeditor@businesstianjin.com

    天津雅颂居是在津外籍人士首选居所之一，环境别致优雅，地理位置优越，
毗邻嘉里汇、天津香格里拉大酒店，为您和家人勾勒舒适、现代、时尚的都市
生活。目前仍有少量精致二居、舒适三居在售，诚邀莅临品鉴。本期携手仲量
联行及普华永道，分别为您详细解读天津零售地产未来五年发展趋势、个税
改革要点及影响。此外，关于微型影响者如何助力市场营销的独到见解不容错
过。更多精彩文章，邀您一一品读。
     更多精彩，请访问我们的网站www.businesstianjin.com或关注我们的微信公
众号：business_tianjin。
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Tianjin Posts 3.4% GDP Growth 
during the First 6 Months

Tianjin saw year-on-year gross domestic 
product growth of 3.4 percent during the 
first six months of this year, benefiting 
from the synergic development of 
Beijing, Tianjin and Hebei province and 
from policies to boost the intelligent 
manufacturing sector. Official statistics 
indicated that the city’s GDP touched 
992.7 billion Yuan during this period. 
Earlier this year, the city said its 2017 
GDP growth was 3.6 percent, down from 
the high of 9 percent seen in 2016 as it 
had to reorient its focus towards quality 
growth. Companies from Beijing and 
Hebei invested 63.1 billion Yuan in the 
city during the first half, accounting 
for 45.6 percent of the total domestic 
investment in Tianjin.

New Italian Design  
Debuts in Tianjin

The New Italian Design, an exhibition 
sponsored by Triennale Di Milano, 
Tianjin Art Museum and Hengxing 
(Tianjin) Cultural Exchange Co Ltd, 
debuted in Tianjin Art Museum on July 
26th. Triennale Di Milano was created in 
1923. It is the first European exhibition 
organization based on precise display of 
decorative application art, architecture and 
urban structure design. After the founding 
of Triennale, it became famous and a 
landmark of Italy and also of the world. 
According to the Tianjin Art Museum, the 
New Italian Design is the main exhibition 
of the Triennale Museum, which mainly 
covers jewellery, food and graphic design.

Beijing-Tianjin Railway  
Speed Rises to 350 Kph

China increased the maximum speed 
of bullet trains on the Beijing-Tianjin 
high-speed railway to 350 km per hour 
(kph), reducing the inter-city travel time 
by five minutes. The route now runs a 
Fuxing (Rejuvenation), the newest bullet 
train model developed in China. This 
increase will shorten travel time between 
Beijing South Railway Station and Tianjin 
Railway Station from 35 minutes to 30 
minutes with no price difference in fares. 
Beijing-Tianjin inter-city trains started a 
new train schedule on Wednesday, with 
daily train frequency increasing from 217 
one-way services to 272, according to 
China Railway Beijing Group.

Samsung Could Suspend Factory 
Operations in Tianjin

A new report suggests that Samsung is 
considering suspending operations at 
its mobile phone factory in Tianjin. The 
reasons given by the South Korean firm 
are that smartphone sales are dropping, 
and labour costs are rising. While 
Samsung is mulling the decision over, it 
did say that nothing concrete has been 
decided as yet. If the tech giant does 
shut down the Tianjin factory, it will 
still have its Huizhou plant. Currently 
it is producing 36 million phones a year 
in Tianjin, while at the Huizhou plant it 
produces 72 million units. Samsung has 
been shifting its focus to other nations 
such as Vietnam and India where it is 
cheaper to operate – its India factory is 
based just outside of New Dehli, which is 
expected to become an export hub.

Tianjin Betting On Industrial 
Restructuring for GDP Growth

Tianjin will give top priority to industrial 
restructuring as part of the ongoing 
efforts by the northern port city to sustain 
annual GDP growth. Tianjin’s renewed 
focus came after its GDP growth fell to 
3.6% last year from double-digit growth 
in the preceding years. Decluttering 
Beijing’s industries and trying to transfer 
competitive sectors including intelligent 
sectors, part of the efforts to implement 
the synergic development strategy for 
Beijing, Tianjin and Hebei province, is 
now a key effort to restructure Tianjin’s 
industrial layout. A prime example is 
the Tianjin Economic and Technological 
Development Area (TEDA), which has 
attracted 238 Beijing companies during 
the first half with contractual investment 
value of up to 74.2 billion Yuan.

FINANCE
Huawei Beats Apple to  
Become Second-Largest 
Smartphone Maker

Huawei overtook Apple to become the 
world’s second-largest smartphone seller 
behind Samsung in the second quarter, 
the first time in seven years that any 
contender has managed to break into the 
top two. Multiple market analysts said 
that Huawei’s rise came as the slowdown 
in China, the world’s largest market 
for smartphones, eased with growing 
market share in Europe. Huawei failed 
in its recent bid to launch in the US after 
government action against companies 
deemed as a security threat. Despite Apple 
being historically weak in the second 
quarter, analysts described the rise of 
Huawei as significant.

TIANjIN NEws

Biz Briefs 
WeWork Raises $500m to Push 
Ahead With China Expansion

WeWork Companies has secured $500 
million in new funds for its China 
operation, signalling continued momentum 
in one of its largest and fastest-growing 
overseas markets. The funding valued 
WeWork China at $5 billion. Investors in 
the Series B funding included Trustbridge 
Partners, Temasek, the SoftBank Group, 
the SoftBank Vision Fund and Hony 
Capital. WeWork expects the investors 
not only to provide financial support, 
but also help it with local expertise and 
relationships. WeWork co-founder and 
CEO Adam Neumann said the infusion of 
cash will help the company expand.

Heineken Buys Into China’s 
Biggest Beer Company

Heineken is buying a 40 per cent stake 
in the parent of China’s largest beer 
company in a multibillion-dollar bet 
that it can challenge arch-rival AB 
InBev, the Budweiser maker which is 
by far the leading foreign brewer in the 
world’s biggest beer market. The $3.1bn 
investment — which would give Heineken 
a stake in CRH (Beer) Ltd, which controls 
CR Beer — comes as the Dutch brewer 
has struggled in China. It reported volume 
growth of about 1% during the first half 
of 2018, as compared to AB InBev’s 3%. 
Its China business is close to break-even 
but is still incurring a loss. Heineken, 
which has only a 0.5 per cent share by 
volume of the Chinese beer market, would 
merge its own China operations with CR 
Beer-owned Snow Breweries, brewer of 
the world’s top-selling beer by volume, 
Snow. AB InBev has 16 per cent of the 
Chinese market.

Walmart And JD.Com  
Invest $500 Million In  
Chinese Logistics Service

A Chinese online grocery delivery 
company Dada-JD Daojia said it had raised 
$500 million from U.S. retailer Walmart 
and JD.com in its latest round of financing. 
Dada-JD Daojia was formed from the 
merger of JD Daojia, which is JD.com’s 
online-to-offline business, and Dada Nexus, 
a large crowd-sourcing delivery platform 
in China with operations in more than 400 
major cities. JD Daojia delivers goods from 
local supermarkets and other partners via 
a location-based smartphone app and has 
about 20 million monthly active users. “By 
working with strong partners, and investing 
in digital capabilities, we will create easier 
and more convenient shopping experience 
for customers,” Wern-Yuen Tan, president 
and CEO of Walmart China, said in a 
statement.

LAw & PoLICy
New Regulation to Allow HK, 
Macau, Taiwan Residents to Apply 
For Mainland Residence Permits

A new regulation will allow residents 
of Hong Kong, Macau, and Taiwan to 
apply for residence permits in the Chinese 
mainland. The regulation will take effect 
from September 1st. With a residence 
permit, residents from Hong Kong, Macau, 
and Taiwan will enjoy more rights, basic 
public services, and other conveniences 
relating to their study, work, business 
operation, and life in the mainland. 
According to the officials, the new 
regulation aims to alleviate inconveniences 
people from Hong Kong, Macau, and 
Taiwan may encounter in the mainland 
when they purchase tickets online, check 
in at hotels or use financial services.

China Will Allow Foreign Students 
to Take Part-Time Jobs

China will allow foreign students at 
Chinese universities to take up part-time 
jobs during their studies to make the 
country’s higher educational system 
more attractive. The government has 
been introducing a number of exploratory 
changes allowing international students in 
China to take part-time jobs or internships 
off campus as long as they obtain approval 
from their academic institutions and the 
entry and exit administrative authorities. 
Over 442,000 foreign students from 205 
countries or regions are reported to have 
studied in China’s schools and other 
educational institutions. Of this 11.07% 
receive government scholarships. On the 
other hand, courses in China are popular 
as they are cheaper as compared to private 
colleges abroad. 

China Allows Foreigners  
to Trade A-Shares

China has approved regulation 
amendments, allowing qualified individual 
foreign investors to open securities 
accounts to trade A-shares. The updated 
regulation, which will take effect on 
Sept. 15th, will allow foreign individuals 
working in the Chinese mainland to 
open A-share trading accounts, a move 
to further open up the securities market, 
according to the China Securities 
Regulatory Commission. Starting from 
Sept. 15th, qualified foreigners can 
apply for A-share securities accounts by 
submitting application materials, including 
an application form for starting security 
accounts, a passport and its copy, and 
proof of employment issued by a domestic 
institution.

Biz Briefs 
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Biz Briefs 
China to Subsidize  
More Cancer Drugs

China is preparing to expand the number 
of cancer drugs for which patients 
can be reimbursed under national 
government-backed health insurance 
plans, with price negotiations scheduled 
to finish by the end of September. 
The new state medical insurance 
administration, which was set up in May, 
has identified drugs used to treat cancers 
— including non-small cell lung cancer, 
renal cell carcinoma and melanoma — for 
inclusion on the reimbursement list. The 
administration is now confirming which 
drug-makers are willing to cut their prices 
as a condition of inclusion on the list, 
without specifying how many drugs or 
which companies are involved.

GENERAL
China Has World’s Second-Largest 
Number of Top Universities

The 2018 Academic Ranking of World 
Universities released by Shanghai 
Ranking Consultancy reveals that 62 
research universities in China have 
made their list of the world’s top 500 
universities. These 62 universities 
account for 12.4 percent of the list. The 
only country with a larger number of 
universities listed is the United States, 
which accounts for 27.8 percent. The 
University of Tokyo (22nd) and Kyoto 
University (35th) have maintained their 
positions as the leading universities in 
Asia. Tsinghua University came in at 
45th place, as the third-highest ranked 
university in Asia. Peking University 
occupied the 57th place in the rankings. 
Zhejiang University took the 67th place in 
its first appearance in the top 100.

40% of Young Chinese 
Entrepreneurs Are Women

About 40% of young Chinese 
entrepreneurs are female, according to a 
report released recently. The report was 
based on a survey of 6,928 entrepreneurs 
aged between 16 and 35 and was jointly 
published by the China Foundation for 
Youth Entrepreneurship and Employment, 
and the Chinese Academy of Labour 
and Social Security. Nearly 70% of the 
surveyed entrepreneurs are over 25, the 
report said, while about 55% were college 
students before starting their businesses. 
Under preferential policies, people 
from all walks of life are becoming 
entrepreneurs, but college students remain 
the majority.

Robots Replace Waiters  
in Restaurants

The futuristic restaurant concept is the 
latest initiative in Alibaba’s push to 
modernise service and retail in a country 
where robotics and artificial intelligence 
are increasingly being integrated into 
commerce. Raising efficiency and 
lowering labour costs are the objectives 
at Alibaba’s “Robot.He” diners, where 
waiters have been replaced by robots 
about the size of microwave ovens, 
and they roll around the dining room 
on table-high runways. The diners are 
attached to Alibaba’s new Hema chain 
of semi-automated supermarkets, where 
grocery shoppers fill their “carts” on a 
mobile app and have the merchandise 
brought to them at checkout via conveyor 
tracks on the ceiling, or delivered straight 
to their homes. Alibaba now has 57 
Hema markets in 13 Chinese cities, all of 
which will eventually feature the robotic 
restaurants.

Hangzhou Offers ‘All-In-One  
Card’ To Top Foreign Talent

Hangzhou has launched an “all-in-one 
card” service exclusively for top-notch 
international talent as it woos more 
professionals to work or start a business 
in the city. Hangzhou is one of eight cities 
which are allowed to pilot the card issued 
to those holding a ‘Tier A’ Work Permit 
for Foreigners, allowing them to enjoy 
unified preferential policies and public 
services in China. Benefits cover a work 
permit, child education and medical care. 
Cardholders will also enjoy subsidies 
in house purchases and rental, while 
Hangzhou will open all its elementary 
and middle schools to children of top 
international talent. Besides, the city will 
also employ international teachers to 
improve education quality. ‘Tier A’ work 
permit holders will be able to apply for 
credit cards with Chinese banks and enjoy 
other financial services immediately.

CHINA IN THE woRLD
Starbucks Partnering With 
Alibaba for Delivery, Virtual Store

In an alliance between giants, Starbucks 
and Alibaba are looking to transform 
coffee consumption in a nation once 
known for consuming tea. Starbucks has 
agreed to allow Alibaba’s delivery service, 
Ele.me, to distribute coffee starting in 
Beijing and Shanghai. It plans to expand 
to over 30 cities and over 2,000 stores 
by 2018. The service will let customers 
order through an app and receive their 
coffee without going to a store. Starbucks 
will also collaborate with another Alibaba 
division, Hema supermarket, to put a 
Starbucks Delivery Kitchen in the store. 
This new component is only available in 
selected Hema locations around Shanghai 
and Hangzhou.

Freelance 
Writers & Editors
needed at Tianjin's 
Premier Business Magazine!

Biz Briefs 
Visa-Free Visitors to Get  
Sticker in Passport

Instead of a stamp, foreigners who enter 
Shanghai under its 24-hour visa-free 
transit policy now can get a sticker in their 
passport. The same applies to emergency 
temporary entry permit applicants. When 
foreigners leave Shanghai, immigration 
officers will stamp a page of their 
passports to mark their exit. Shanghai 
allows visa-free entry to foreigners from 
designated countries for up to 144 hours. 
The sticker has information on the area 
of stay, date and duration of stay, type of 
stay and port of entry and exit, and has a 
QR code which can be scanned to retrieve 
the above information. The sticker has 
multiple anti-counterfeiting features, the 
authority said.

Bullet Train to Link Beijing and 
Hong Kong in Nine Hours

In nine hours and at a fare of about 1,000 
Yuan, passengers will be able to travel 
from Beijing to Hong Kong via the 
much-awaited Guangzhou-Shenzhen-Hong 
Kong High Speed Rail when the Hong 
Kong section is put into use in September. 
The 400,000-sqm West Kowloon Station 
in Hong Kong is in its final stage of 
preparation with about 1,500 signs installed 
and a wide range of facilities available, 
according to Hong Kong-based rail transit 
network operator MTR Corporation. The 
current train journey between the capital 
and special administrative region takes 
about 24 hours, which will be slashed 
to about nine hours -- eight hours on the 
Beijing West - Guangzhou South bullet 
train and 48 minutes from Guangzhou to 
Hong Kong along the new 26-km section.

Beijing Levied Taxi Fuel 
Surcharge from August 1st

Beijing has started charging one Yuan taxi 
fuel surcharge from August 1st following 
an oil price increase. This adjustment 
does not apply to electric-powered taxies 
and online car-hailing service. The 
current fuel surcharge regulation, which 
came into effect in 2013, aims to ease 
the burden shouldered by taxi drivers. 
It requires that for each period of three 
months, the surcharge will be increased or 
decreased by one Yuan per ride based on 
the rise or fall of the weighted cumulative 
average by 0.8 Yuan per liter of the 
highest retail price of No 92 gasoline. 
If the change in oil price is below 0.8 
Yuan per liter, the fuel surcharge is not 
adjusted. In 2015, Beijing stopped taxi 
fuel surcharge after the oil price dropped.
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Economy Economy
Another factor that may also weaken 
the surplus is the softening global 
economic growth, on which China 
depends for its exports growth.

SLowER ECoNomIC GRowTH
Chinese economy slowed down 
slightly in the second quarter, driven in 
part by the crackdown on debt by the 
government, and due to the tension 
with the United States. The Chinese 
government promised that it will inject 
more liquidity into the banking sys-
tem and promised a more active fiscal 
policy to encourage more lending to 
stimulate economic activity.

SLowER GRowTH IN FIxEd ASSETS 
INVESTmENTS
Other numbers in July also confirmed 
the cooling growth. Fixed asset invest-
ments dropped down to their lowest 
level in almost two decades for the first 
seven months of the year.

Expenditure on public work projects, 
factory machinery, and other fixed 
assets investments in non-rural areas 
in China grew by only 5.5 percent in 
the period from January to July from a 
year earlier, according to the National 
Bureau of Statistics. Growth rate of 
fixed asset investments in 2017 was 
8.3 percent. 

This decline in the rate of growth is 
a concern to some economists, given 
that it is an important driver for eco-
nomic growth. Last year, non-rural 
fixed asset investments accounted for 
a third of GDP growth in the country.

One of the reasons behind the slow-
down is the tightening of regulations 
on lending by the government, in an 
effort to reduce borrowing by local 
governments and corporations to 
mitigate financial risk and reduce 
defaults.

Another sign of economic slowdown 
was higher unemployment at 5.1% in 
July (it was 4.8% in June). Increase in 
unemployment can put some pressures 
on disposable income and decrease 
effective demand.

On a more positive note, retail sales in 
China increased by 8.8% in July on a 
year on year basis. This growth is lower 
than forecasts at 9 percent and lower 
than the year on year growth recorded 
in June at 9 percent.

REAL ESTATE mARkETS
Another positive sign was the 
improvement in housing prices. 
Residential property prices in China 
have increased by 16.2% from one 
year before, according to official data 
releases. This is higher than last year’s 
growth rate of 14.8%.

As regards investment in properties 
including commercial properties and 
residential real estate, the investment 
flow increased by 10.2 percent from 
the year before in the months from 
January till July. Growth for the same 
period last year was 9.7%.

Growth was witnessed mostly in 
areas with less restriction on prop-
erty growth, as the government has 
imposed some strict regulations 
on larger cities such as Beijing and 
Shanghai to prevent the market from 
overheating.

CoNCLuSIoN 
Despite the high trade surplus with 
the US, Chinese economy may be 
beginning to feel the pinch of the 
trade war. A faltering global growth 
may also cause a slowdown in exports 
growth. The third factor that could 
weigh down on growth is the slow-
down in the growth of fixed asset 
investments, although the causes of 
this slowdown may have more to do 
with regulations. The economy can 
still resume its growth path as the 
government increases liquidity and 
encourages lending. Growth remains 
steady, albeit at a slightly slower pace 
in some areas. But this can change.  

China Shows Robust Trade Performance

中国第二季度经济增速放缓，
贸易量增加。

第二季度中国经济增速稳定，
某些领域增速放缓，上半年固定资
产投资创近二十年最低水平。中国
政府承诺增加银行系统流动性，放
宽财政政策，鼓励借贷，以刺激经
济。与此相反，中国房地产市场释
放出积极信号，房地产价格同比上
涨 16.2%，零售业同比增长 8.8%。

七月份，中国进口总额同比增
长 27.3%，高于预期，出口总额同
比增长 12.3%。尽管中美贸易关系
紧张，美方调高关税税率，中国对
美国出口总额已经达到 410 亿美
元，占中国总出口额 19.3%，中美
贸易顺差达到 281 亿美元。中国
是国际金属贸易重要成员，尽管美
国提高其金属进口关税，由于中国
对美国金属出口比例很小，中国金
属出口总额影响不大。此外，人民
币贬值在一定程度上有利于出口增
长。有专家指出，中美贸易顺差增
长速度会随着美国关税的提高以及
全球经济增速放缓而逐渐降低。

中国贸易表现依
然强劲

China’s imports increased more 
than what was expected in the 
month of July. They rose by 

27.3%. Exports also increased despite 
the trade tensions and the higher tar-
iffs levied by the US. These exports 
increased by 12.3% on a year on year 
basis. To the US alone, China’s exports 
rose to $41 billion. Shipments to the US 
amounted to 19.3 percent of the total 
shipments. The trade surplus with the 
US now remains at a high level at $28.1 
billion, according to Bloomberg. This 
is only slightly lower than the trade 
surplus in June at $28.97 billion.

Both imports and exports were bet-
ter than June numbers, showing that 
China’s economy remains on a robust 
growth path. In June, imports had 
grown by 14.1% and exports by 11.3% 
on a year on year basis. 

In terms of metals, China is a major 
player on a global scale in this arena. 
China’s metal exports to the US are only 
a very small part of its overall exports. 
Therefore, the impact of metal tar-
iffs will likely be miniscule on China, 
as the exports data shows clearly. 

Moreover, the success of Chinese 
exports oversees is putting pressure 
on American steel companies, who 
will be forced to reduce their prices to 
compete. Currently, American suppli-
ers are increasing their prices, which is 
affecting the users negatively, and lead-
ing the entire sector to underperform.

A wEAkER YuAN HELPEd BooST 
ExPoRTS
One of the factors that helped China 
maintain its export performance 
despite the high tariffs of 25 percent 
was the weaker Yuan. The Chinese 
currency declined steeply recently 
which helped to offset the effects of 
tariffs on $34 billion worth of goods.

Despite the good performance, some 
analysts believe that effects of trade 
spat between the two biggest econo-
mies in the world have not been felt 
in their entirety yet. Those analysts 
believe that China’s trade balance will 
begin to worsen as we move ahead. 
American tariffs are expected to 
increase up to 50 percent on 23rd of 
August. 

By Morgan Brady

Visit us online:
btianjin.cn/180901

10 11September 2018  I  Business Tianjin September 2018  I  Business Tianjin



Feature StoryFeature Story Feature Story

Investors were desperate to enter 
the Chinese market in 2001, 
when China joined the World 

Trade Organization. The relatively 
low labor cost and the sheer size of 
the Chinese economy made it an 
attractive destination for foreign 
companies. 

These foreign companies accepted all 
kind of barriers to get access to China’s 
market. They entered into joint ven-
tures with Chinese companies and 

dismissed intellectual property rights 
to get a piece of the world’s most 
attractive economy.

As a result, foreign direct investment 
doubled from 2000 to 2008, and 
reached a record high in 2017 in the 
amount of $136 billion – a rise of 7.9% 
as compared to 2016 – according to 
the Chinese Ministry of Commerce. 
The following chart shows the growth 
of China’s foreign direct investments 
from 2005 to 2015.

In the Ministry’s statement published 
in early 2018, more than 35 thousand 
companies funded by foreign capital 
were established in China in 2017 – 27% 
more as compared to the previous year.

CHINA AmoNG THE moST ATTRACTIVE 
dESTINATIoNS FoR FdIS
In fact, China was the world’s third 
largest recipient of foreign direct 
investment according to the 2017 
World Investment Report – only 
behind the United States and United 
Kingdom, and it is also ranked as the 
second most attractive destination for 
foreign capital by the same source. As 
shown on the following table, the total 
amount of FDI inward flow reached 
$135 billion in 2015 but decreased to 
$133 billion in 2016. The number of 
Greenfield investments, which is a 
type of investment where the parent 
company funds and starts a facility in 
a foreign company from the ground 
up – has steadily decreased from 2014 
to 2016, but the value of FDI stocks as 
a percentage of GDP is on the rise over 
the same period.

外商直接投资的重要性不可低估
自加入世贸组织以来，大量外商直接投资涌入中国。现今中国紧随美国，为

世界第二大外资目的地，2017 年外商直接投资达 1360 亿美元，其中香港企业
直接投资比例超过一半，2016 年达 69%。作为外国资本的来源之一，外商直接
投资对于中国意义重大：外资企业在中国雇佣了超过 2500 万雇员，因人民币和
美元汇率准挂钩，中国对外政策也依据外商投资情况制定。为保持人民币汇率
稳定，中国必须平衡资本流入和资本流出。虽然外商直接投资总额不断刷新纪录，
中国仍需改善法制环境，降低外企投资壁垒，重新评估其本土企业保护政策。

In the following table, we can see the 
main investing areas in the Chinese 
market in 2016. Hong Kong takes the 
first place with a share of almost 69% 
of the total investments, followed by 
Singapore (5%) and South Korea (4%). 
Non-Asian countries such as the USA, 
Germany and United Kingdom take 
the fourth, eighth and ninth place, 
respectively. 

Due to China’s recent opening to the 
world and global capital flows, the 
country was able to achieve astound-
ing results regarding FDI. However, 
since the 2008 financial crisis, a slow-
down in the amount of foreign capital 
entering the country became apparent. 

Wages of Chinese workers have grown 
at a steady rate of 11% a year since then, 
making China a less attractive destina-
tion for low-cost outsourcing. Lack of 
transparency and shaky legal environ-
ment, combined with the government’s 
protectionism of local businesses, could 
create a major hurdle for foreign com-
panies wishing to jump into the Chinese 
market. Today, some notable foreign 
companies in China include names such 

Importance of 
FdIs Should Not Be 
underestimated

Figure 1 China’s FDI growth from 2005 to 2015
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Table: China’s FDI in 2014, 2015 and 2016

Foreign Direct Investment 2014 2015 2016
FDI Inward Flow (million USD) 128,500 135,610 133,700
FDI Stock (million USD) 1,085,293 1,220,903 1,354,404
Number of greenfield Investments 1,080 876 800
FDI Inwards (in % of GFCF) 2.7 2.8 2.8
FDI Stock (in % of GDP) 10.3 10.9 12.1

Source: UNCTAD, Latest available data.

By Harold Murphy
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as Coca Cola, AT&T Corp, Citibank, 
Morgan Stanley & Co, Volkswagen AG, 
Unilever and many more.

LARGEST ANd PLANNEd FoREIGN 
INVESTmENTS IN CHINA
Some of the largest foreign investments 
in China have been performed by the 
following companies: General Motors – 
plant in Shanghai - $2 billion, Motorola 
– IT technology - $1.2 billion, General 
Electric – medical equipment - $1.1 
billion, Arco – oil exploration in the 
South China Sea - $620 million, Coca 
Cola – beverages - $500 million.

Apple is also entering the Chinese 
market on big doors. In addition to its 
mobile payment app – Apple Pay – the 
company has also made a $1-billion 
investment in the Chinese mobility 
provider Didi Chuxing. The fact that 
iPhones are more popular in China 
than in the United States supports 
the sparkling growth of Apple in the 
Chinese market.

The US home-sharing company 
Airbnb has plans to triple its number of 
employees in China and to double its 
investment in the Chinese home-shar-
ing market.

The country’s market of electric cars 
has also seen some significant invest-
ments from foreign companies. With 
the number of electric vehicles sold 
soaring to almost one million per year, 
Tesla placed its largest Asian super-
charger station in Beijing, and plans to 
add over 300 additional superchargers 
in China in 2017 and 2018.

Ikea, the popular Swedish-based pro-
ducer of furniture, is another major 
international player in the Chinese 
market. The company sees its Chinese 
sales increasing by more than 20% 
year-on-year, with plans to open new 

Visit us online:
btianjin.cn/180902

stores in China. The country’s rapid 
rate of urbanization adds to Ikea’s prof-
itability and popularity.

Starbucks, the US-based coffee chain, 
makes around 12% of its profits in 
the Asian market, with China having 
the largest share. Starbucks tailored 
its products to perfectly serve the 
Chinese customers, which in turn 
results in plans to grow its presence in 
the country.

Volkswagen has also seen the poten-
tial of the Chinese market on time. 
The German automaker now has seven 

production plants in China, and makes 
around 30% of its global sales in the 
Chinese market.

SummARY: CHINA dEPENdS  
oN FdI To SuPPoRT THE YuAN
China has enjoyed large amounts 
of foreign direct investments since 
having joined the World Trade 
Organization. The country is still the 
second most attractive destination for 
foreign capital, only behind the USA. 
The importance of FDIs as a source of 
foreign capital is enormous for China 
– besides the fact the foreign compa-
nies employ around 25 million work-
ers in China, the ambitious Chinese 
foreign policy (such as the Belt and 
Road Initiative) depend on foreign 
investments. The reason for this is 
the country’s quazi-pegged exchange 

rate between the Yuan and US dol-
lar. To maintain a stable Yuan, China 
has to balance between inward and 
outward investments. In other words, 
the amount China can afford to spend 
on its foreign policy directly depends 
on the amount of foreign capital the 
country is receiving, for the Yuan to 
stay stable.

While FDIs in China are at record-
highs, the country has still to work on 
improving legal conditions, lowering 
barriers for foreign companies and 
reassess the protectionist approach it 
has toward local businesses.  

Main Investing Areas 2016, in %
Hong Kong, China 69.0

Singapore 5.0

South Korea 4.0

USA 3.0

Macao, China 3.0

Taiwan, China 3.0

Japan 3.0

Germany 2.0

UK 2.0

Luxembourg 1.0
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实景拍摄

Enjoy the Haihe River Lifestyle

Tianjin Arcadia Court is the res-
idential part of Tianjin Kerry 
Centre that together with 

Shangri-La Hotel, Tianjin, and the shop-
ping mall Riverview Place, forms the 
area with international living standard .

Situated opposite Tianjin’s traditional 
CBD on Haihe East within Tianjin’s 
Inner Ring Road, Tianjin Arcadia 
Court is blessed with an excellent geo-
graphical location. 

The three 61-storey buildings and 
1,126 exquisite residential units are 
served by Metro Line 9, just one stop 
away from Tianjin station, and also 
offer transfers to Lines 2 and 3 and 
facilitate reaching Beijing by Express 
Train.

An extensive network of bridges and 
multi-lane roadways also allow speedy 
access to the BinHai New Area. Located 
in the Haihe East CBD, residents of 

Tianjin Arcadia Court can enjoy the 
best of business and leisure living.

Tianjin Arcadia Court covers 180,000 
sqm, with three 61-storey buildings 
providing 1,126 meticulously finished 
residential units. The 200-metre high-
rise building with the south-facing 
upper levels offers a particularly rare 
and unrivalled view of the Haihe 
River and the city below. Units vary 

from 80-190 sqm, with one to three 
bedrooms, allowing a wide range of 
choices for different needs.

The environment of Tianjin Arcadia 
Court embraces the simplicity of 
nature. Inhale the aroma of the gar-
den as you sit at the base of a majestic 
tree. Enjoy the breath-taking Tianjin 
skyline from the lush green surround-
ings of the private rooftop garden. 

Experience the warmth and comfort 
of arriving home via the lush private 
driveways of the apartments. 

The vivid foliage and idyllic landscape 
creates moments where these apart-
ments can serve as your personal oasis 
in the city. Some features and decora-
tions of the Tianjin Arcadia Court are: 

•	 Facade with excellent durability
•	 Low Window, Energy Efficiency 

and Sound Insulation
•	 Same Floor Drainage System that 

avoids leaks and Drainage Noise
•	 Double Layer of Waterproofing, 

Highly Protected against leaks
•	 Quality Composite Wood Flooring
•	 High Quality Reconstituted Stone
•	 Under Floor Heating System, 

Stable Temperature Control
•	 Instant Hot Water Supply, Saves 

Time and Water

•	 Electronic Lock for Convenience 
and Security

•	 Multifunctional Access Card 
System

•	 High-speed Elevator 
From one to three bedroom units, 
many layouts are available at Tianjin 
Arcadia Court to cater to different 
household needs. Embracing Tianjin’s 
cityscape and the city rhythm is an 
unprecedented enjoyment derived 
while living at Tianjin Arcadia Court.

It is under Kerry Properties Management 
which upholds the spirit of striving for 
excellence and provides professional, 
one-stop personalised service, such:

•	  24-hour smart access system and 
security patrols assure residents of 
safety and peace of mind;

•	 24-hour concierge service rival-
ing that of leading 5-star hotels is 

provided in Tianjin Arcadia Court, 
which includes laundry service, 
express mail collection service, 
book/magazine ordering service, 
electricity bill payment service and 
many other services to help residents 
enjoy a pleasurable life, unencum-
bered by chores and trivial matters;

•	 To help new owners and tenants 
get familiar with their new living 
environment, the Tianjin Arcadia 
Court property management 
organises a wide-range of activities 
to create a harmonious bonhomie 
of common interests;

•	 In addition, the concierge at the 
front desk is able to offer expert 
assistance related to all aspects of 
the property as well as general life 
and activities in Tianjin. Their mis-
sion is to provide a full spectrum of 
services to residents;

•	 We attach great importance to 
maintaining the gardens and sea-
sonal flower decorations in the 
Central Garden and all living 
spaces. The goal is to create a qual-
ity environment that is natural, 
lush and tranquil;

•	 Generous car parking spaces, 
meticulous traffic flow man-
agement and efficient control of 
ingress and egress routes are in 
place so guests and residents can 
avoid unnecessary waiting time 
during peak hours;

•	 24-hour Wi-Fi connection service 
is also available in the main lobby 
and car park lobby to facilitate resi-
dents’ busy business schedules;

At present, Tianjin Arcadia Court 
has only over 90 sets of 140-280m2 
available for sale. There are only few 
exquisite two-bedroom, comfortable 
three-bedroom and wide-four-bed-
room apartments for you to choose. 
Few people will still be able to become 
members of this highest standard 
international community!  

天津雅颂居是香港嘉里建设有限公司在天津投资开发的住宅项目，位于海
河东岸金融交通核心区域，与天津嘉里汇、天津香格里拉大酒店汇聚多种业态
共同组成天津嘉里中心。天津雅颂居与海河执手而立，享有城市稀缺河景资源，
以现代、时尚、简约的大尺度居住空间，勾勒都市优雅生活。以人为中心打造
的地下环形落客区、双大堂双电梯厅、屋顶空中花园为业主带来别致尊属感受。
贴心的物业管理服务，省心的资产增值服务，为居住者提供从容优雅的尊崇体
验。目前天津雅颂居已大范围入住，仅余 90 多套 140-280m2 现房，精致二居、
舒适三居、阔达四居户型，将成为少数人对河景资源的收藏 !

天津雅颂居新销售中心现已开放，让我们一同期待天津雅颂居更醇熟的绽放。
收藏海河的醉美人生，珍藏时光的纹理印记，天津雅颂居与您共同见证一

座城市的美好。

收藏海河的醉美人生
天津雅颂居

Visit us online:
btianjin.cn/180903
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实景拍摄

Tianjin Arcadia Court
天津雅颂居

实景拍摄
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By Rose Salas

Travel Travel

how to save Money 
on Your next trip

Have you been thinking lately 
whether you’ll be going 
to the next destination on 

your Bucket List? Most globetrotters, 
according to United Nations World 
Tourism Organisation (UNWTO), 
are now from China. Chinese tour-
ists spent almost $300 billion in 2017 
going to different parts of the world 
and enjoying domestic holidays by 
international travels. 

Due to the rise of middle-class trav-
ellers, more and more people can go 
to their dream destinations and travel 
2-3 times a year. Travellers’ choice can 
vary from local to international places. 
If asked where we would splurge the 
most, many would prefer to get econ-
omy fares, transportation, accommo-
dation and food, so bigger portion 
of the pocket money can be spent in 
shopping!

For average families or backpackers, 
limited budgets are allotted in every 
travel. Some students who also go on 
a low-cost escapade with friends have 
interesting itineraries! Depending on 
the money you would like to spend on 
every trip, there are more and more 

ways that you can find to go on a has-
sle-free, penny-wise but enjoyable 
travel. Here are a few hacks and smart 
tips so that you can save and plan a trip 
even with a small budget:

Look FoR ATTRACTIoNS THAT ARE 
woRTH-VISITING
Travellers who’d like to see and study 
the culture of the country they’re vis-
iting must drop by cities with muse-
ums and art centres that are in close 
proximity of each other. Most of the 
times, these places are accessible for 
free. If you will visit attractions that 
have entrance fees, research online 
before you travel and check if you can 
purchase tickets on a discounted price. 
You can save if you buy these tickets 
on a package deal. For example, if you 
travel to KL Malaysia, you can check 
the Royal Malaysian Police Museum, 
Bank Negara Malaysia Museum & 
Art Gallery, and Merdeka Square to 
learn about their culture for free! For 
free amazing street musicians, chill 
around the KLCC Train Station. If 
you want some free adventures, go 
to Batu Caves for rock climbing. Just 
make sure to bring your own gears. 

For a $1 entrance, you can visit the KL 
City Gallery for some insightful stories 
on history.  Go to KLCC Park for an 
urban sightseeing trail surrounded by 
skyscrapers and get to see the famous 
Petronas Towers. You can get insta-
gram-worthy pictures around these 
places too!

Book ECoNomICAL BuT dECENT  
INNS oR HoTELS
Think about this - if you plan to stay 
out of the hotel all day and will only 
come back when it’s time to sleep, then, 
it is not practical to book a 5-star hotel. 
You can opt for budget inns if there 
are many of you travelling. Use book-
ing apps like AirBnB or Agoda, which 
are highly popular when you travel 
internationally, and look for promos 
that can fit your budget. There is an 
advantage when booking via these 
apps, because in the event that there 
are problems with your bookings, they 
can fully compensate or even upgrade 
your reservations. I experienced this 
myself ! I was transferred to a better 
and more expensive hotel when the 
first hotel I booked was for some rea-
son cancelled, and they really called 

and took care till I was settled in the 
next hotel. For example, if you plan to 
visit Tokyo, Japan, with your all-girls 
group, book Centurion Ladies Hostel 
Ueno Park for spacious and wifi-ready 
rooms. These 2 apps usually give up to 
85% off and last minute drops before 
your desired travel. You can save as 
much $50-100 and get as low as $50 
for a decent Japanese room!

LITTLE THINGS mATTER
Extra expenses occur when you don’t 
set your itineraries carefully. For 
example, one of the most overlooked 
concerns when you travel is Transfers. 
If you do not have a reserved transfer 
service once you arrive at your destina-
tion, this can cause you big bucks if you 
book a taxi going to your hotel. Some 
airports offer free shuttle services. 
Instead of taxis, you can ride a bus 
going to the city. If you travel within 
Manila, Philippines, ride using Grab 
to save 50% on fares instead of using 
the local taxis. If you will be head-
ing to an island like Boracay, check if 
your transfer service is already a part 
of your travel package, otherwise, do 
not easily give in to the prices the local 

people will charge you. Research is 
very important. Haggle wisely. If you 
have friends that you can contact, get 
some help. Do not go higher than $60 
for a 10-people boat transfer. Bring 
your first-aid kit or your emergency 
medicines so you don’t have to spend 
if need be. You can save $100 with your 
emergency kit instead of going to a 
doctor/hospital ER for some minor 
emergency issues. 

PLAN YouR ITINERARIES VERY wELL
If you are certain of the places that 
you’ll go, do not hire a tourist guide. 
If you want to maximize your stay in 
one attraction or place, do not book a 
package tour. If you want to splurge 
on food then go to hawkers, street or 
night markets and enjoy a wide variety 
of local foods.  If you intend to visit 
Singapore, the best night food mar-
kets are Chinatown Complex Food 
Centre, Old Airport Road Market, 
Maxwell Road Hawker Centre, Tiong 
Bahru Market, and Chomp Chomp 
Food Centre. Food offered here can 
go anywhere from S$2-S$20 only! As 
much as possible, avoid the common 
fast food chains, as they are sometimes 
more expensive. And hey, you need 
to do away with your common crav-
ings first and just feel the culture of 
the place you’re visiting by enjoying 
their famous and extravagant cuisines! 

Go to convenience stores like 7-11 if 
you want to get some beers rather than 
buying from the hotel. 

SHoP wISELY
Do not become an impulsive shop-
per. Before you even go to a shopping 
area, know what you need. Buy souve-
nirs that are not commonly seen else-
where. If you are eyeing some brands, 
go directly to the mall and make sure 
that you go home with international 
warranties, or, check that the items are 
not defective if you are buying them 
on sale. Do not buy more than your 
baggage allowance can hold, or pay 
extra charge upon boarding. If you 
are using cards, know that there are 
conversion charges too. Check if your 
credit cards can get you rebates if you 
use them abroad. Always research and 
be on guard.

Travelling within small budgets can 
make you wiser and practical. If you 
are smarter and follow my tips, you 
can even save some more of your travel 
money and use it in your destination. 
Have you done any of these? Feel free 
to share!  

Visit us online:
btianjin.cn/180904

据联合国世界旅游组织，2017 年出境游花费达到 3000 亿美元。对于普通家
庭和背包客来讲，预算是有限的，但是省钱的技巧有很多。

1. 去值得去的地方。想清楚旅游的目的，再决定去什么地方。例如，如你想
了解一个国家的文化，那么就必须考虑相互临近的、博物馆和艺术中心集中的城
市。一般情况下，这些景点都是免费的，如果需要购买门票，那么建议提前在网
上查一查有没有折扣。

2. 预订性价比高的旅馆或酒店。如果一整天都在外面逛吃，而酒店仅仅是一
个睡觉的地方，那么就没有必要住五星级酒店了。建议使用 AirBnB 或 Agoda
等 App，预订有折扣，而且售后完全不用担心。一旦出现例如酒店取消预订等问
题，平台会全程协助，直至问题处理好。

3. 当心额外零碎花费。如果没有细致规划，旅行中会时不时出现一些额外的
零碎花费，例如交通，如果没有预见机场到酒店的费用，并且没有选择免费巴士
而选择了打的，那么这将是一笔不小的额外开支。再如药物，推荐随行携带一些
常用药物，一旦出现小病痛，就可以自行解决，省时省钱。

4. 仔细规划行程。如果已经非常确定要去某个地方，那么不要雇佣导游。如
果打算在某一处深度游，不建议预订跟团游。如果想尝试当地特色美食，那么就
去小摊点、美食街或者夜市。避免饮食连锁，因为可能会更贵，而且毕竟是来体
验当地饮食文化的啊！对了，别开客房里的啤酒，想喝就去便利店买。

5. 理性购物。别冲动，购物之前先弄清楚自己需要些什么。买点不常见的纪
念品，买品牌商品的话确保有全球联保，买打折商品记得检查商品是否有瑕疵，
别买太多，超重就得另外支付费用了。如果用银行卡支付，要弄清楚是否有汇率
转换费，如果用信用卡，先看看发卡行是否有境外购物折扣。凡事多查一查，没
坏处。
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Numbers

44%
According to the Ministry of Human 
Resources and Social Security, 
China has been working to reduce 
the pr ices of cancer drugs, a 
mark down of 44% on an average 
across 36 cancer medicines on the 
insurance list. Moreover, China will 
exempt 28 drugs from import tariffs 
including all cancer drugs. 

1.1  
Billion
China intends to increase its railway 
freight volume by 30 percent, approx-
imately 1.1 billion tonnes from 2017 to 
2020 in a grand effort to improve its 
transport services. Measures will also 
be taken to render transport greener, 
by aiming to reduce nitrogen oxide 
emission by 1.1 million tonnes over 
the next three years. 

70%
China’s overal l water qual i ty 
improved in the first half of this year, 
as 70% of groundwater samples 
taken around the country were 
deemed fit for use. China is aim-
ing to bring the amount of water 
judged to be below grade and 
unfit from 6.9% to 5% in 2020. 

1 Billion 
kw-H 
China’s leading electric vehicle 
charging company, Qingdao TGOOD 
Electric Co. has recorded a cumula-
tive charging volume of 1 Billion kilo-
watt-hours. The company covers 288 
cities with a daily charging volume of 
about 3.4 million kilowatt-hours. 

4.2  
Billion
Nearly 1/3rd of every acre of soy-
beans harvested in the world are 
ut i l ized by China, the amount 
being projected at 4.2 billion bush-
els which represent 62 percent of 
global soybean trade for 2018-2019. 
Last year, China imported 3.5 billion 
bushels of soybeans from 16 coun-
tries, among which Brazil was the 
largest supplier. 

710,000
A new report compiled by research-
ers from the Peking University’s 
School of Public Health saw consid-
erable reduction in smog in 74 cities 
in China from 2013-2017, resulting 
in 47,000 fewer deaths and 710,000 
fewer years of lives lost due to air 
pollution. 

77%
77 percent of China’s R&D funds 
come from enterpr ises, a rate 
higher than most global compa-
nies. In fact, more than 130 Chinese 
enterprises were on the list of 2017 
Global Innovation 1000, released by 
Price Waterhouse Coopers which 
puts their total spending on R&D at 
¥317.77 Billion or $46.8 Billion. 

¥ 27  
Billion
China’s oil giant Sinopec Group 
announced that its net profit is 
expected to reach ¥ 27.09 Billion in 
the first half of the year, given the 
global market increase of crude oil 
price during the period. Sinopec 
showed a strong surge, having 
produced 123.68 million barrels of 
crude oil from Jan-June, up 0.42 
percent year-on-year with gasoline 
output rising by 5.74 percent to 
30.04 million tons. 

3.83% 
Employment in China is progressing 
in the first half of the year, with the 
rate of urban registered jobless rate 
falling to 3.83% according to the 
Ministry of Human Resources and 
Social Security. This number was 
due to the 7.52 million new jobs 
that were created in urban areas, 
an increase of 170,000 over the 
same period last year. 

In Depth

online  vs  offline

how will we shop in future?
By Harold Murphy

线上 VS 线下
购物的明天在哪里？

网络技术日新月异，电商如雨后春笋般进入人们视野，线上购物如火如荼、势不可挡。即便如此，线上购物仍只是冰
山一角。2015 年线上购物占总零售额 7.4%，2020 年这一比例有望升至 14.6%。线上以及线下购物有着各自的优点，一
方面，消费者享受线上购物带来的轻松、便捷、实惠，而另一方面，消费者看重线下购物的真实、立等可取以及退换无忧。
以亚马逊为代表的线上购物以及以沃尔玛为代表的线下购物都在彼此的领地内发功用力，企求更大的市场份额、更大的利
润。目前看来，沃尔玛借助其自身强大的分销渠道、物流以及新收购电商的专业技术，将其商品价格降到了亚马逊难以企
及的水平，因而也在跨界这一尝试上更加成功。然而电商还有最后一个杀手锏——在线搜索。年轻消费者消费前更倾向使
用在线搜索，而在搜索过程中电商更容易出售其商品。综上，线上购物发展势头强劲，其优越的便捷性吸引着越来越多的
消费者，而线下购物仍然是大多数人的首选，线上购物和线下购物同样有希望。
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Shopping industry is fundamen-
tally changing. With the rise of 
the Internet and the popularity 

of various online retail sites, shopping 
has never been easier and the $2.4 tril-
lion global online shopping scene has 
been booming during the recent years. 
With a click of a mouse, customers 
can buy anything they need and get it 
delivered to their home address within 
a few hours or days. However, more 
than half of the American retailers are 
now offering same-day delivery, up 
from 16% a year ago, according to the 
“2017 Digital Commerce Benchmark 
Survey”. Customers also appreciate the 
ease of eCommerce, as they can shop 
whenever they have time, without any 
pressure. 

On the other hand, many people still 
prefer the experience of brick-and-
mortar shops. Customers in physical 
stores can check the quality of the 
product before they decide whether 
to buy, as products purchased online 
can differ from customers’ expec-
tations once they arrive. People 
hardly get the idea of the quality of 
the product by looking at images. 
Furthermore, the ability to buy prod-
ucts immediately without the need 
to wait for delivery, as well as eas-
ier returns to physical stores than to 
online sites, still appeals to a number 
of people who prefer to visit tradi-
tional stores for shopping.

mAjoRITY oF SALES IS STILL  
mAdE IN SHoPS
Although the value on online retail 
is constantly growing over the recent 
years, majority of all purchases are still 
made in physical shops. As the follow-
ing graphic shows, online retail space 
is expected to grow to a staggering $4.1 
trillion by 2020, up from $1.5 trillion 
in 2015. And while e-commerce rep-
resented 7.4% of total retail sales in 
2015, this number is expected to rise 
to 14.6% by 2020, according to the 
research done by eMarketer.

AmAzoN ANd wAL-mART – oNLINE  
ANd oFFLINE kINGS
Two companies that best represent the 
surge of online retail on one hand, and 
established traditional stores on the 
other, are Amazon and Wal-Mart.

Wal-Mart has been the dominant 
player in retail for a long time, and 
the way they controlled the price of 
goods just because of their sheer size 
resulted effectively in a monopoly. 
But in 2017, Amazon marked the 20th 
anniversary of their IPO, and began to 
scale their platform to the extent where 
they have become a legitimate threat. 
Market capitalization of Amazon is 
$460 billion - already twice as high as 
Wal-Mart’s which is estimated at about 
$233 billion.

In order to be on track with Amazon’s 
increasing importance in the retail 
space, Wal-Mart had to employ a new 
strategy – they entered the online 
retail space. Wal-Mart made a $3 bil-
lion acquisition of Jet.com, and hired 
the e-commerce retailer’s CEO Marc 
Lore to help Walmart.com to have 
a fighting chance against Amazon. 
Many analysts believe this was a smart 
move by the brick-and-mortar giant, 
as Wal-Mart’s online sales surged 

by 63% in its first quarter earnings 
report. The retail-giant’s distribution 
and logistics systems, combined with 
Jet.com’s online know-how, might 
bring prices down to a level that 
could be hard for Amazon to follow. 
To increase its market share, Wal-
Mart’s e-commerce division has also 
started to offer free same-day delivery 
in NYC. 

Similar to Wal-Mart trying to enter 
the online space, Amazon’s strategy 
is to increase its presence in the terri-
tory where Wal-Mart is the dominant 
player - physical retail. Amazon made 
a noisy $13.7 billion acquisition of 
Whole Foods in June, and is hoping 
to increase its distribution capabilities 
and acquire a much stronger brick-
and-mortar presence. Nonetheless, 
Wal-Mart has still a head-up in the 
distribution of fresh groceries and 
overall presence on strategic loca-
tions, given its warehouse space that is 
almost ten times the size that Amazon 
has to offer.

oNLINE RESEARCH oF PRoduCTS  
IS A CHANCE FoR oNLINE RETAILERS
According to  the Retai l  Dive 
Consumer Survey, more than 65% 
customers make an online research of 
the product they intend to buy, even 
if they are not going to buy it online. 
While doing so, customers usually 
focus on online reviews of the prod-
uct and the company’s website. This 
behavior is especially notable with 
younger male shoppers (25-34 years). 
This gives online retailers an import-
ant heads-up as they are the first to 
sell the product during the customer’s 
online research. 

wHY do PEoPLE SHoP oNLINE?
The KPMG Global Online Consumer 
Report stated that the most import-
ant factors that motivated customers 
to buy online instead of going to a 
physical store were time flexibility 
and cost savings. This is no surprise 
as online shopping can be done con-
veniently at any time of the day, and 
the ability to compare prices is an 

absolute advantage of online shop-
ping as compared to going to a shop. 
The following graphic show the 
most important factors according to 
KPMG’s survey.

SummARY
The retail war between Amazon and 
Wal-Mart might be the best example 
on where the future of retail lies. Both 
physical and online retail has a future, 
as many customers still prefer to see 
the product before buying it, want to 
try the item on, or simply don’t want 
to wait for its delivery. But the grow-
ing ease of buying products online 
will attract more and more custom-
ers in future, and with advancing 
systems, platforms and distribution 
capabilities it might also cater to 

customers who want to buy grocer-
ies online and have them delivered to 
their doorstep. 

In fact, groceries are already in the 
top 5 products bought online in UK 
and China, according to the KPMG’s 
survey. Although the growth of online 
shopping is unquestionable, physical 
stores will still retain their place in our 
shopping routines.  
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走出困境
让 Quentin 
Tarantino 走向巅峰
的抉择

单身母亲在厨房里做饭，等待 16 岁
的儿子放学回家，等到的却是儿子的一声
怒吼：我要当演员！母亲竭尽所能也没有
说 服 儿 子 重 返 学 校。Quentin Taratino
就这样退学了，然而他并没有因此荒废堕
落。他知道自己要什么，他废寝忘食琢磨
职业生涯中的每一处细节，仔细品味学习
每一位导演和演员的所有作品，认真研究
遭人嫌弃的晦涩电影。鱼与熊掌不可兼得。
他有着一般年轻人没有见坚决成熟。他说，
如果你想在某一方面卓越超群，就必须心
无旁骛，倾其所有，追求那个唯一的目标。
一次表演课上，老师赞叹道，Quentin, 
你的表演可以和Paddy Chayefsky媲美！
Quentin 不解。老师又说道，原剧本里并
没有喷泉这段独白，这段话是你自己编的。
不断尝试，追求卓越，这就是 Quentin
的独家特技。

整个 80 年代 Quentin 都在努力，但
是这些辛苦付出并没有让他成为心目中的
成功演员。辗转多处后，30 岁不到的他
开了一家音像店。如此收场虽差强人意，
但也不失为一剂安慰剂。但 Quentin 最
后还是决定走出去，去到真正拍电影的地
方，为自己的电影梦拼搏。他说，我是池
塘里的一只鱼，与快鱼比起来，我是慢一
点，可是因为他们，我不得不游得更快一
些。近朱者赤，近墨者黑，与强者为友，
择其善者而从之。
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By Fanny Bates

Another one of those moments that had an impact on 
Quentin, was during his acting class. Everyone was sup-
posed to bring a certain bit of dialogue to perform, and 
Quentin wasn’t about to spend the money he did not have 
on plays he was not interested in. He would, instead, watch 
a movie, remember all the dialogue from a certain scene and 
re-write the scene himself. On one such occasion Quentin 
was performing a scene opposite his acting teacher, after 
which his acting teacher said: “Quentin, you’re as good as 
Paddy Chayefsky!” “What do you mean?!” Quentin replied. 
“Well Quentin, I have a copy of that script at home, and in 
the original script there is no long monologue about the 
fountain in the middle of that scene. You made that part up!” 
Quentin took a pre-existing idea, and by adding his personal 
touch, made it his own.

This is the technique Quentin would use for the rest of his 
life. Don’t sit around waiting for the original idea to fall from 

the sky, because while you’re doing that, all Tarantinos of 
this world are out there trying, and improving their craft.

But all of that still didn’t make Quentin the successful artist 
he wanted to become. He tried through the 80’s to make 
things happen, but ultimately he failed. He was reaching his 
late twenties and, after going through lots of jobs he settled 
in a video store. It wasn’t the big success he was hoping for, 
but was almost satisfying enough for him to stop persisting 
since it was “good enough”. And that’s when he realized that 
he had to leave. As he, later in his life explained: “I was a 
big fish in a puddle. So what, they’re not doing anything! I 
should be the weakest link in my chain! When you run with 
the people faster than you, you may come in last, but your 
time will be better because they will make you run just a 
little faster... I had to get out of Looserville, and get myself 
to a place where people make films for a living!”

Our surroundings are just as important as our will to suc-
ceed. If we’re surrounded by people who don’t have the 
same drive for success, then we don’t have a motive to push 
ourselves even further. It’s easy to feel like you’re doing a 
lot of work around the people who aren’t doing anything. 
Get yourself out of Looserville, and be in the company 
of those whom you’re looking up to, not the ones you’re 
looking down on. Make your friends be the very best 
versions of themselves as well, because if you make them 
run faster, soon enough they’ll be fast enough to make you 
push harder!  

Inspiration

Imagine being a single mother in 
her early thirties, cooking your 
lunch, waiting for your 16-year-

old son to come home from school 
he’s been having real trouble with. 
He’s coming through the front door 
and he says:”I quit!” How do you 
react to that? “I don’t need school, 
I’m gonna be an actor!” said sixteen-
year-old Quentin angrily. After los-
ing all hope that she could convince 
her son to stay in school and not 
make the biggest mistake of his life 
like she did, his mother says: “If you 
wanna make adult decisions, then 
go and apply for a job like an adult!” 
That decision was the start of the 
rest of his life!

Quentin may have walked away 
from the school system, but that 
doesn’t mean he was going to get 
lazy. He applied for a first job like 
his mother asked for, by lying about 
his age, and in his spare time he 
would keep up with his education 

on his own. He may have left school 
for good, but what he did instead is 
to keep up with his area of interest 
on his own. namely watching all the 
movies from a certain director or 
an actor, knowing all the obscure 
movies nobody would have ever 
remembered. His attention wasn’t 
split between many different sub-
jects, he knew what he wanted to 
do in his life and he devoted his 
entire young-adult life to learn-
ing all the trivia about that career 
path. He learned things he would’ve 
never thought in school, but made 
all the difference in his professional 
career. If you want to be excep-
tional at something, you have got 
to stop paying attention to things 
opposed to that goal and waste 
your time. No war can be fought on 
two fronts at the same time. Focus 
all your conscious efforts on that 
one goal in your life and know as 
much as humanly possible about 
that career path!

Getting out of Looserville!
What made Quentin Tarantino 
the master of his craft

Quentin Tarantino at the age of sixteen Quentin Tarantino winning his second Oscar
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from many Chinese (or non-Chinese, 
depending on the audience) media 
sources and presents them to users in 
one feed. 

The app’s user base is large as it has 
more than 120 million users outside 
of China alone. ByteDance is work-
ing on making the app global as it has 
acquired news reader republic from 
Cheetah mobile and is using English 
language in its news reader app for 
audience from abroad.

In China, the app must now abide by 
the rules of Internet censorship. And 
to meet the government’s wishes of 

providing better quality content, the 
company has responded by increasing 
its team of censors from six thousand 
to ten thousand, and has agreed to 
create a blacklist of banned users, and 
also to screen content in a better way 
by developing better technology.

douYIN
The second app ByteDance has is 
Douyin, which is a very popular app 
that helps people make short video 
content featuring them dancing, 
singing, or even applying makeup. 
Overseas, this app is also known as 
Tic Tok. The short videos then go to 
users’ feeds based on their preferences 
with the help of AI technology. This 
app meets the demand of the younger 
generation, where they can create pro-
fessional and amateur content tailored 
to the songs of their choice. It also pro-
vides novel and high-quality entertain-
ment to viewers.   

The app looks to capture moments of 
life by providing video editing tools 
and filters. The videos are popular 
because they are short, which is con-
venient for people who have become 
more time-conscious and have shorter 
attention spans.

The app invites social media stars to 
participate in contests hosted by the 
company online. These contests usu-
ally feature social media stars challeng-
ing one another or asking followers to 
broadcast clips to certain themes. This 
helped in boosting the app’s popularity 
and helped it to set viral trends.

Videos (or the most popular ones) 
are then posted in personalized feeds 
powered by AI. And the app works 
like YouTube, as content makers 
make money from selling advertise-
ment views. With more views, con-
tent makers can make large sums of 
money, which is a good incentive to 
keep the videos coming. Attractive 
and higher quality videos also help 
the app to stand firmly against the 
competition by attracting more and 
more audience.

The app has received the apprecia-
tion of more than 160 million users 
in less than a year and a half from 
its release. Most of the audience is 
young, under 30 years of age, and they 
spend around 12 hours on an average 
each month on the app. Douyin has 
also been the most downloaded non-
games free app worldwide in the first 
quarter of 2018. 

北京字节跳动科技有限公司是中国内容提供巨头，是最早把人工智能技术大
规模应用于信息分发的公司之一。公司计划明年上市，上市地点尚未确定。融资
阶段估值为 200 亿美金。

公司主要产品有今日头条和抖音。两者都是手机客户端应用，通过广告盈利。
今日头条是新闻阅读应用，借助人工智能技术提供独特的浏览体验。该应用广泛
集成国内外不同渠道信息，目前非中国用户已经超过 1.2 亿。为提供更好的内容，
作为对官方管理机构的回应，该应用将其审查岗位增至 10000 个，同意创建用
户黑名单，并且使用更加严格的新闻筛选技术。抖音是一个短视品制作发布平台，
主要用户多为 30 岁以下年轻人。短视频适应了现代人更加明确的时间观念以及
更短的注意力，此外，抖音还邀请社交媒体明星参与线上活动以提高知名度、提
升流量。自发布以来的一年半时间内，该应用已经拥有 1.6 亿用户。广泛的用户
基础是公司的巨大资产，有利于发布丰富多样的娱乐产品，同时借力人工智能技
术，大量依赖大数据的创新产品得以迅速推广。种种有利因素叠加，公司在得以
达到更高的估值。

北京字节跳动科技有限公司计划上市

ByteDance is a Chinese social-me-
dia giant that is as being the 
Facebook of China. The com-

pany provides people with content plat-
forms that help them enjoy information 
powered by AI technology. ByteDance 
aims to become the company of choice 
in media and entertainment and has 
reached a valuation of $20 billion 

through funding rounds. It is cur-
rently regarded as being one of the 
fastest growing startups in China.

Two mAIN APPS oFFEREd BY 
BYTEdANCE
ByteDance offers many products, 
but its most prominent offerings are 
Tautiao and Douyin. They are both 

mobile applications which provide 
revenue for the company through 
advertisement.

TAuTIAo
Tautiao is a news reading app which 
gives people a unique experience in 
browsing their topics of interest and 
is AI powered. The app gathers news 

By Morgan Brady

26 27September 2018  I  Business Tianjin September 2018  I  Business Tianjin



Investment

Visit us online:
btianjin.cn/180907

Business News
 Stocks and Shares

Walmart and JD  
Back Online Grocer

Mafengwo Helps 
Australia Woo More 
Chinese Tourists

Quora-Like Platform 
Zhihu Raises $270m

China Probes Online 
Group Discounter 
Pinduoduo over 
Counterfeit Allegation

Chinese online grocery and 
delivery company Dada-JD 
Daojia announced that it 
had raised $500 million from 
US-based retail giant Walmart 
Inc and Chinese e-commerce 
behemoth JD in its latest round 
of financing. Walmart invested 
$319 million in the latest fund-
raising, while JD invested $181 
million. After this round of 
financing, Dada-JD Daojia said 
it would deepen its partnership 
with leading retail partners 
and improve supply chain effi-
ciency via technology. Dada-JD 
Daojia, which is partly owned 
by JD, includes two businesses. 
Dada is an on-demand logistics 
platform with operations cov-
ering more than 400 major cit-
ies across China, serving over 
1.2 million merchants and 50 
million individual users, with a 
peak of 10 million daily orders.

Source: China Daily

C h i n e s e  p opu l a r  qu e s -
tion-and-answer website Zhihu 
announced it has completed a 
$270 million E-round financ-
ing, the biggest in the com-
pany’s history. In January last 
year, Zhihu raised $100 million 
in a D-round financing, which 
gave it a “unicorn valuation” of 
more than $1 billion. Investors’ 
list featured Tencent Industry 
Win-Win Fund, Capital Today, 
Sinovation Ventures and 
Qiming Venture Partners. By 
the end of June, the number 
of Zhihu’s registration users 
reached 180 million, which is 
more than double that from 
the year-ago period. Zhihu has 
accumulated more than 110 
million answers. Zhihu said 
that after this round of financ-
ing, the company will speed 
up the construction of knowl-
edge platform, invest more in 
artificial intelligence, content 
ecosytem, knowledge service 
and commercialization. The 
company also plans to set up 
an intelligent algorithm team.

Source: China Daily

Chinese travel services and 
social networking platform 
Mafengwo has teamed up with 
Australia’s tourism authority 
to help attract more Chinese 
tourists. Tourism Australia 
wil l  improve its tourism 
information and products on 
Mafengwo’s mobile app and 
leverage the online travel com-
munity’s abundant data to offer 
customized tourist services for 
users, especially individual 
travelers, according to an MOU 
on strategic partnership. The 
partnership is expected to help 
Tourism Australia gain deeper 
insight into Chinese consum-
ers’ travel preferences and 
habits so that richer and more 
reliable tourist information 
and products can be provided 
efficiently. Australia aims for 
its tourism sector to generate 
115 billion Australian dollars 
by 2020, and China is consid-
ered as being the most import-
ant market to help achieve this 
target. Chinese tourists’ contri-
bution to Australian tourism 
revenue is expected to rise from 
5.4 billion Australian dollars at 
present to 13 billion by 2020.

Source: Xinhua

China’s market regulators 
decided to investigate online 
group discounter Pinduoduo 
for alleged counterfeit prod-
ucts. Many consumers and 
t rademark holders  have 
recently complained that the 
shopping app by Pinduoduo 
Inc. is selling counterfeits and 
replicas of brand products. 
The State Administration for 
Market Regulation (SAMR) 
has required the market reg-
ulators in Shanghai to look 
into the problems that have 
been reported so far. Any ille-
gal operations on a third-party 
platform and the companies 
doing business via it will be 
punished according to law, the 
SAMR said. Founded in 2015, 
Shanghai-based Pinduoduo 
is a third-party e-commerce 
platform with over 300 mil-
lion active users. It sells dis-
counted products by incorpo-
rating social networking into 
online shopping. The company 
debuted on the NASDAQ stock 
exchange on July 26th this year.

Source: Xinhua

A screenshot of Dada-JD Daojia 
website on Aug 10, 2018

The logo of e-commerce company 
PinduoduoThe logo of Mafengwo

Billboards of Zhihu.com, a Bei-
jing-based knowledge-sharing web-
site, have sprouted up in Nanjing, 
Jiangsu province.

A BoomING mARkET
The market for short videos in China 
is generally booming, and Tencent, 
ByteDance’s main competitor, has 
been feeling the pinch of ByteDance’s 
advances. Kuaishou, Miaopai, Douyin 
and Xigua Video, are some of the other 
players which are all trying to grab 
attention on their video sharing apps. 
For the time being, Bytedance remains 
in the lead.

GLoBALIzATIoN ANd IPo PLANS
ByteDance’s CEO, Zhang Yiming, 
has the goal of globalization in mind, 
and the company is acquiring other 
firms to achieve that goal. For exam-
ple, ByteDance had bought Flipagram 
earlier in February 2017, and had 
also bought Musical.ly for $1 billion 

earlier, but it had to shut it down 
afterwards. The aim is to go beyond 
the local market and have more than 
half of the users from abroad, accord-
ing to the CEO. 

To continue its impressive growth, 
the company is aiming to launch an 
IPO by next year and go public. This 
comes in the aftermath of a decline 
in the appetite of private equity and 
venture capital investors. Other key 
players in the technology sector, like 
Didi Chuxing, are also aiming to 
launch an IPO. The location of the 
IPOs is still not clear, but if it takes 
place on Chinese exchanges, it will 
certainly make the Chinese equity 
markets more competitive globally 
and render them more attractive to 
investors.

CoNCLuSIoN
ByteDance’s large user base is a big 
asset. It can be leveraged for introduc-
ing a wide variety of entertainment 
products that would help the company 
grow fast. This large user base coupled 
with advanced AI technology can also 
give rise to innovative products that 
rely on big data. These factors together 
can enable the company to get a high 
valuation should it approach the public 
markets.  
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中小企业知识产权中国咨询服务台
 为欧盟中小企业提供免费知识产权信息和支持

知识产权保护对于保持竞争优势、优化创新价值意义重大。然而中国和欧
盟的知识产权体系有所不同。完备的知识产权战略和必要的未雨绸缪不仅能够
减少知识产权相关问题的产生，而且可以带来收益的增长，当知识产权受到侵
犯时，也会让企业从容不迫，快速高效应对。基于竞争与创新框架项目（CIP），
中小企业知识产权中国咨询服务台由欧盟委员会企业和工业总局联合创立，为
欧盟中小企业提供免费的知识产权信息及支持，包括建议、培训、资料以及网
上资源，旨在保护和执行欧盟中小企业在华或与中国相关的知识产权。

IPR

The China IPR SME Helpdesk is a European 
Union co-funded project that provides free, 
practical, business advice relating to China IPR 
to European SMEs. To learn about any aspect 
of intellectual property rights in China, visit 
our online portal at www.china-iprhelpdesk.eu. 
For free expert advice on China IPR for your 
business, e-mail your questions to: question@
china-iprhelpdesk.eu. You will receive a reply 
from one of the Helpdesk experts within three 
working days.

The principle issues surround-
ing Intellectual Property Rights 
(IPR) development, protection 

and enforcement are essential to all 
aspects of your business. Your IPR 
strategy should be considered as being 
one of the main pillars of your business, 
not unlike your business strategy or 
HR strategy. A strong IPR strategy and 
proactive preparation not only helps 
to prevent IPR-related issues, but may 
also result in increased revenue as well 
as more effective and quick enforce-
ment in the case of an infringement. 

wHAT IS IPR?
Intellectual Property Rights are legally 
enforceable rights over the use of inven-
tions or other creative works. They 

confer the right to exclude others from 
their use. Securing your IPR will help 
you to prevent and enforce against 
infringers profiting from your innova-
tion or brand by passing it off as their 
own. IP falls into the categories of being 
registrable and non-registrable IP rights.

Registrable IP rights are territorial, 
which means they have to be claimed 
and asserted in each country individu-
ally. Registered IP in another country is 
not automatically registered in China; 
therefore, it is strongly recommended 
that you register your IP assets in the 
country before entering the market.

The best way to prevent IPR-related 
issues is to use a layered, holistic IPR 
protection strategy, which includes 

protection both by registration of your 
registrable rights and other methods 
such as contractual protection (con-
fidentiality agreements, IP protection 
clauses in employee agreements) and 
internal security measures (limited 
access to certain work areas, etc.). 

THE mAIN TYPES oF IP RIGHTS ARE:
1. Copyrights
 Copyright protection is generally 

provided for written, oral, musical, 
dramatic, choreographic, artistic, 
architectural, photographic, cine-
matographic, audio-visual, graphic 
works and computer software. 
While you do not need to register 
your copyright for protection, you 
may voluntarily register to prove 
ownership in China; this can be 
useful as evidence for enforcing 
your rights.

2. Trade marks
 A trade mark is a sign or name that 

serves the specific and primary 
purpose of identifying goods or 
services of a producer, thus allow-
ing the consumers to distinguish 
goods or services of one producer 
from those of another. You can reg-
ister either by filing an application 
directly at the China Trade mark 
Office (domestic application) or by 
filing an application at the World 
Intellectual Property Organisation 
(international application). If you 
are making an international appli-
cation, your trade mark may have 
to be registered in your home coun-
try before requesting the extension 
of the trade mark to China.

3. Patents
 A patent is a set of exclusive rights 

granted to the inventor of a tech-
nical solution of a product for a 
limited amount of time. In China, 
invention patents are granted for 
innovations in the field of technol-
ogy that are new and inventive over 
other existing products present in 
the market. China also provides 
for utility model patents (similar 
to Utility Patent systems in many 
European countries) which are 

generally granted more quickly 
and require a lesser degree of 
inventiveness; usefully, invention 
patent and utility model patents 
can be applied for simultaneously 
allowing an invention to benefit 
from protection afforded by utility 
models before the invention pat-
ent is granted. The original shape, 
pattern, colour, or a combination 
of these in an object, can also be 
protected by design patents. 

4. Trade Secrets

 Nearly all businesses in all indus-
tries and sectors possess trade 
secrets – a non-registrable form 
of intellectual property that can 
ensure your business advan-
tage over competitors. Precisely 
because a business does not wish 
to publicly disclose their trade 
secrets by registering them as 
copyright, trade mark or patent, 
means a sound internal strategy to 
prevent them from being acciden-
tally leaked or stolen is essential. 
If publicly divulged, trade secrets 
enjoy no legal protection, but pro-
viding this does not happen they 
can in theory remain secret (and 
hence, protected) for an infinite 
term. The recipe for Coca-Cola 
is perhaps the classic example of 
a well-kept trade secret; had the 
company patented the formula, 
it would have become public 
knowledge as soon as the patent 
had expired. Trade secrets are rec-
ognised by the Chinese IPR sys-
tem, but to enforce them in courts, 
companies need to demonstrate 
that they were i) non-public; ii) 

have potential commercial value, 
and; iii) are guarded by confiden-
tiality measures.

The China IPR SME Helpdesk proj-
ect is co-funded by the European 
Commission’s Directorate-General 
for Enterprise and Industry under 
the Competitiveness and Innovation 
Framework Programme (CIP) . 
The Helpdesk provides support for 
European Small and Medium sized 
Enterprises (SMEs) to both protect and 
enforce their IPR in or relating to China. 
It offers free information and services in 
form of jargon-free, first-line, confiden-
tial advice on intellectual property and 
related business issues, plus training, 
materials and online resources.

THE HELPdESk’S FREE SERVICES FoR 
EuRoPEAN BuSINESSES INCLudE:
Helpdesk Enquiry Service – 
Confidential Advice
Individual SMEs and SME intermedi-
aries can submit IP enquiries directly 
to the Helpdesk via phone, email or 
in person, getting access to a panel of 
experts to receive free and confidential 
first-line advice.

Training
The Helpdesk arranges training on 
China IP protection and enforcement 
across Europe and China, tailored to 
the needs of businesses, including:

•	 General IP issues, including IP 
registration and establishing an IP 
protection strategy;

•	 Practical business challenges such 
as choosing a China business 
partner, attending a trade fair and 
licensing;

•	 Helpdesk IP Clinics offering busi-
nesses free 20 minute one-on-one 
consultations with an IP expert are 
available at most training events;

•	 Train-the-trainer resources for SME 
service providers and intermediary 
bodies (Trade Associations, SME 
Networks etc.) to improve the aware-
ness of intermediary representatives 
about the scope and tools offered by 
the Helpdesk for the benefit of their 
SME members and clients;

Materials
Industry and business-focused guides 
and training materials address China 
country IPR issues by:

•	 IP topic, including patents, trade-
marks, copyrights, licensing, deal-
ing with counterfeiting;

•	 Business focus, including IP as a 
business asset, technology transfer, 
finding the right lawyer;

•	 Specific sector, including textiles, 
medical devices, ceramics and 
clean technology;

oNLINE SERVICES – wEBSITE:
www.china-iprhelpdesk.eu 
The multi-lingual online portal pro-
vides easy access for all EU SMEs to 
Helpdesk information and services, 
including Helpdesk guides, E-learning 
modules, videos, event information 
and live webinars.  

THE CHINA IPR SME HELPDESK
Free intellectual property 
information and support for EU 
Small and Medium Enterprises

Visit us online:
btianjin.cn/180908
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E-BIZ

How Social Media Influencers

can help Your
ecommerce store

E-BIZ

Visit us online:
btianjin.cn/180909

Af t e r  s e t t i n g  u p  y o u r 
E-commerce store, the next 
step is to increase sales and 

make your brand famous. The more 
your brand gets endorsed and featured, 
the more you get an engaged audience 
and convert them into sales. This is the 
role of social media influencers in the 

online industry. Internationally, they 
are the so-called Youtubers, Bloggers, 
Snapchat and Instagram stars. In 
Chinese social media, influencer out-
reach is becoming a top trend and it 
is in demand in the digital culture for 
promoting products and services with 
direct results.

Also known as Key Opinion Leaders 
(KOL), influencers are dominating 
Taobao where millions of sales take 
place every day. Unlike the tradi-
tional marketing where celebrities 
and stars are promoting brands, 
influencer marketing is even more 
impactful with social media stars that 

have millions of followers and wide 
audience base. How can KOLs boost 
your brand? 

GENERATE SALES
The prevalent apps, Weibo, WeChat, 
Taobao and Red- are home of these 
social media stars. In Chinese influ-
encer industry, a famous KOL must 
have at least a million followers to be 
considered top-tier. If you collaborate 
with influencers, you get the chance 
of having a massive audience who 
can see your brand because they can 
feature and promote your products in 
their social media streams. The more 
engaged followers they have, the more 
sales will be generated for you. In the 
same way, they can also take part in 
the affiliate marketing program where 
they can earn a portion from the total 
sales when someone makes a purchase 
using their designated promotional 
codes.

ESTABLISH A Good oNLINE REPuTATIoN 
FoR YouR BRANd
There are millions of products sold 
everywhere on the Internet. There are 
millions of sellers too! Competition 
is tough and if you are desperate 
because after trying so many strat-
egies your store is still not selling, 
it may be a good time to seek help 
from someone with a good reputa-
tion online. Collaborating with the 

right influencers can create a lasting 
impression on your brand. After con-
necting with a reputable KOL, you 
can now talk about how you want the 
content of the post to be. For example, 
if you want to sell your makeup or 
beauty product quickly, here’s a good 
combination: Product + Image or 
Makeup Tips or Tutorial + Video. 
Among the TOP beauty influencers- 
安利小能手Lana, Pony_朴惠, and 美
妆师carla – are hot favourites. 

INCREASE YouR REACH uSING 
INFLuENCER mARkETING STRATEGIES
Once you find the right niche influ-
encer for your brand, you will get 
greater visibility in the market. The 
perfect influencer can work with your 
ideas and enhance them even more 
as per their marketing styles. Soon 
enough, you will get more viewers who 
will be interested to buy your prod-
uct and take time to browse on your 
store. Since KOLs have a wide variety 
of audience, you can also observe and 
study how different types of consum-
ers would interact with your marketing 
strategies; thus, you know what to do 
and what not to do on your next cam-
paign. The right influencer may not 
only mean having millions of follow-
ers, but when you take a look on their 
posts, their audience should LIKE or 
have good comments, impressions, or 
interactions. 

INFLuENCER mARkETING BuILdS TRuST 
wHILE PRoVIdING AmAzING VALuE To 
YouR AudIENCE
Collaboration with the perfect KOL 
will create a WIN-WIN situation. You 
sell a product which you believe is a 
necessity for everyone; and choosing 
the KOL that will represent your prod-
uct will deliver, inspire, and educate 
the audience about it. You will earn 
customers with trust and confidence 
as you assure them that your brand 
is worth-buying. The KOL should 
also believe in this principle, because 
accepting the deal from you also 
means that he or she trusts you.

A GATEwAY To CHINESE mARkET
Are you a foreigner that wants to 
expand and promote your brand to 
Chinese market? This is one of the 
easiest (also expensive) ways to take a 
spot. Since Western social media apps 
are blocked in China, there’s no bet-
ter way to engage and communicate 
effectively with audience than to have 
connections with people. For example, 
Ye Si or Gogoboi is one of the most 
influential fashion bloggers, thus, he 
attracts big global brands to collabo-
rate with him and drive massive sales 
for the company. He has now become a 
chief influencer and owns Missionary, 
a premier agency, which works with 
overwhelming list of brands around 
the world.

Influencer Marketing takes a prime 
spot in 2018 digital trend. In fact, 
Chinese bloggers sell so well in social 
media! In a survey from Digital 
Commerce Trends Report, 63% of 
ecommerce shop entrepreneurs will 
pursue this strategy because they 
believe there is a return of investment 
(ROI) in this way of marketing. Do you 
have a TOP KOL in mind whom you 
can follow?  

利用关键意见领袖个人魅力，拉动数以百万计粉丝关注，
进而转换成销售，这在网络时代已是大势所趋。影响者营
销能够达到以下几个目的：

生成销售：关键意见领袖至少有 100 万粉丝，众多的粉
丝意味着更高的关注度以及更好的销售机会。此外，强大
的粉丝团队也为联署营销提供了肥沃土壤。

建立口碑：竞争是激烈的，现实是残酷的，要想让自己
的产品脱颖而出，可以与声名显赫的关键意见领袖合作。
合作初期可以适当言听计从，一旦建立关系，您不妨自己
设计内容和效果。

走近客户：好的社交媒体影响者不仅能够带来众多的粉
丝，通常还能为您的营销出谋划策。此外，通过分析其博
客内容以及粉丝活动，您还可以获得市场和用户信息。

实现共赢：通过好的产品，您获得影响者的信任，最终
达到经济目的；影响者通过引导、培养粉丝，获得更多粉
丝的信任。

进入中国市场：西方社交网络在中国受到屏蔽，如果您
想打入中国市场、与中国消费者进行近距离高效沟通，最
简单的方法之一便是通过影响者。

社交媒体影响者怎样拯救你的网店？

By Rose Salas
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to 35% used for income derived from 
production and business operations 
by individual industrial and com-
mercial households. However, the 
income band of each tax bracket has 
been expanded substantially. These 
changes are intended to keep pace 
with the social and economic devel-
opment trends; facilitating the overall 
reduction of this income category’s 
tax burden. Please refer to Appendix 2 
for the proposed tax table for business 
operation income.

IIT collection and administration 
system reform, a new start applicable 
to comprehensive income 

As mentioned previously, the new 
aggregate taxation model would defi-
nitely require corresponding transfor-
mation of the current IIT collection 
and administration system. A taxation 
system which includes both monthly 
withholding of comprehensive income 
tax and annual reconciliation with tax 
refund or additional tax payable antic-
ipated by us is evidenced in the Draft 
Amendment. Moreover, the Draft 
Amendment includes key changes to 
the principal features of the IIT collec-
tion and administration system such as 
those outlined below:

Unique Taxpayer Identification Number

It is indicated in the Draft Amendment 
that “one taxpayer, one number” is the 
basis for developing a modern IIT 
collection and administration system; 
an important role for the long-term 
reform.

Revising the Obligation of Taxpayer and 
Withholding Agent

Although there is no change to the 
basic obligation of taxpayers and 
withholding agents in the Draft 
Amendment, nevertheless there are a 
few rules worthy of attention.

•	Self-reporting	obligation	of	
taxpayer

Please refer to Appendix 3 for a com-
parison of changes to the taxpayers’ 
self-reporting obligation and our brief 
comment.

•	Obligation	of	the	withholding	
agents paying comprehensive 
income

The Draft Amendment clearly con-
firms withholding agents of compre-
hensive income are still liable for the 
withholding obligation per month or 
per payment. It also stipulates that 
with the specific allowable additional 
deductions information provided by 
taxpayers, withholding agents should 
not refuse to deduct them as part of 
the tax withholding. In other words, 
claiming of certain specific additional 
deductions do not have to wait until 
the annual reconciliation, they can 
be deducted when performing the 
monthly tax withholding.

For the four categories under compre-
hensive income, the specific additional 
deductions can be claimed as part of 
the tax withholding. This may increase 
the tax withholding agent’s responsi-
bility and the complexity of the work 
involved, especially the burden of large 
enterprises. Moreover, confidentiality 
is a concern to some specific additional 
deductions (e.g. dependents’ educa-
tion, continued education, medical 

treatment of major illness, mortgage 
interest/rental expense, etc.). How to 
balance the obligation, liability and 
rights between the taxpayers and with-
holding agents? These are questions to 
be considered when the tax withhold-
ing and tax advance payment methods 
are published.

Tax withholding / filing due dates

Summarized in Appendix 4 are the due 
dates for various tax withholdings/fil-
ings stated in the Draft Amendment.

Annual reconciliation of comprehen-
sive income is probably the item con-
cerning many individuals, and every 
March to June would become taxpay-
ers’ “tax season”.

Legal Safeguard of IIT collection  
and administration

Under the current tax rules, the 
Administrative Law of the People’s 
Republic of China on the Tax Revenue 
Collection (“Administrative Law”) gov-
erns the IIT collection and administra-
tion plus provides the legal basis and 
safeguard. To address the new require-
ments of the IIT reform and its admin-
istration rules, the Draft Amendment 
includes articles covering tax refund 
related to year-end reconciliation, 
information sharing across govern-
ment departments, incentive and pen-
alty linked to credit information system 
for a more comprehensive and effective 
IIT system. In particular, Article 8 of the 
Draft Amendment has specified the rel-
evant requirements for the verification 
and inspection of individual’s transfer 
of real estate and equity transactions. 

Anti-avoidance rule

Article 8 of the Draft Amendment is a 
newly added one on tax avoidance, the 
scenarios cited include transactions 
not meeting the arm’s length principle, 
foreign tax haven entities controlled 
by individuals, plus deriving inappro-
priate tax benefits without reasonable 
commercial substance. This is another 
new introduction to the IIT Law which 
warrants attention from both enter-
prises and individuals. 

Tax & Finance Tax & Finance

China’s Individual 
Income Tax Reform
draft Amendment for Public Comment
More details, more attention

Following the 1st review of the Draft 
Amendment to the Individual 
Income Tax Law (“IIT Law”) of 

the People’s Republic of China (the 
“Draft Amendment”) during the Third 
Session of the Standing Committee of 
the 13th National People’s Congress 
(“NPC”), the Draft Amendment has 
been posted on NPC’s website on June 
29th, 2018, for soliciting public opinion 
till July 28th, 2018.

From our study of the complete version 
of the Draft Amendment, we have gained 
a more thorough understanding of the 
proposed IIT reform. Details of the Draft 
Amendment’s key points are shared as 
follows: 

IN dETAIL
Comprehensive Income and Business 
Operation Income Tax Rate

The Draft Amendment has replaced 
the two tax tables currently applica-
ble to employment income, income 
derived from production and opera-
tion income of individual industrial 
and commercial households as well as 
income from contractual and leasing 
operation, with one tax table that cov-
ers both comprehensive income and 
business operation income.

The new tax table has adopted the 
employment income’s 7-bracket pro-
gressive tax rates of 3% to 45%.  Please 
refer to Appendix 1 for comparing the 
changes to the adjusted taxable income 
brackets, especially lowering of income 

levels subject to tax rates of 25% and 
below.

Based on the proposed comprehensive 
tax rates and without considering the 
specific additional deductions, there 
would be a 60% projected reduction 
to tax payable of individuals with 
RMB10,000 monthly salary, 50% for 
those individuals with RMB20,000 
monthly salary and approximately 
RMB2,300 for those individuals with 
RMB85,000 or more. Each salary 
earner can benefit from the proposed 
changes and the reduction of tax bur-
den to those at mid-income level is 
particularly notable.

Tax rates applicable to business 
operation income follow the current 
5-bracket progressive tax rates of 5% 

Kelvin Lee, PwC Tianjin

继第十三届全国人民代表大会常务委员会第三次会议对个人所得税法修正案草案进行了第一次审议，2018 年 6 月 29
日该修正案草案在全国人大官网公布，开始为期一个月的公开征求意见。

我们对该修正案草案进行了深入研究，部分重要细节内容如下：
确定综合所得及经营所得适用税率。修正案草案对现行税法中适用于工资薪金所得和适用于个体工商户的生产经营所

得和对企事业单位的承包经营承租经营所得的两个税率表进行了结构调整，调整后的税率表将分别使用税法修改后的综合
所得（详见附录 1）和经营所得（详见附录 2）。

变革个税征管制度，适应以综合征收为起点的新税制。我们预期的综合所得按月预（扣）缴、年度汇总、多退少补相
结合的征管机制在修正案草案中得到印证。同时修正案草案建立了纳税人识别号制度，修订了纳税人与扣缴义务人的义务
（详见附录 3），明确了扣缴 / 纳税申报时限（详见附录 4），为个税征管提供法律保障。

增加反避税条款。修正案草案列明了不符合独立交易原则的关联方交易及海外避税地受控外国公司两类情形，并包括
了通过不具有合理商业目的安排获取不当税收利益的一般反避税条款。

明确非居民个人征税办法。主要包括按月按次分项计税以及应税额计算方法。
新法实施“两步走”。第一步：2018 年 10 月 1 日开始实施新的税率表，进行分类计税，工资薪金起征额调整至

5000 元 / 月。第二步：修正后的个人所得税法于 2019 年 1 月 1 日全面实施。
注意要点：全国人大官网显示，在征求意见开始后的仅一天时间里，已经征集到近两万条意见，足以显示人们对个税

修法关注度之高。公开征求意见结束后，视情况可能会对修正案草案进一步修改审议。“两步走”计划是否能按时实施，
取决于何时通过审议。此外，新法的顺利实施需要配套法规和措施的同步跟进，例如税法实施条例的修订、专项附加扣除
及预缴扣缴办法等相关具体规定的出台。

关注个税改革
税法修正案草案公开征求意见引关注，更多要点见细节

34 35September 2018  I  Business Tianjin September 2018  I  Business Tianjin



Tax & Finance Tax & Finance

Taxation of non-resident

As previously mentioned, the Draft 
Amendment has revised the definition 
of “resident” and “non-resident” stated 
in the relevant IIT regulations involv-
ing taxation of foreigners. Taxation of 
non-residents (those who do not spend 
more than 183 days in China during a 
tax year) has been clarified as below:

•	 Non-resident	 receiving	compre-
hensive income is liable to tax per 
month or per payment, i.e. annual 
reconciliation of comprehensive 
income approach is not applicable 
to non-resident;

•	 Non-resident	 is	 not	 eligible	 to	
claim specific additional deduc-
tions, i.e. taxable employment 
income is the amount net of the 
RMB5,000 monthly basic deduc-
tion, plus no deduction is allowed 
for income derived from remuner-
ation for personal services, income 
derived from remuneration for 
manuscripts and income derived 
from royalties.

Two-Step implementation  
of the new IIT law 

It is worth mentioning that the new 
IIT law would be implemented in two 
phases:

Phase 1: Effective from October 1st, 
2018, the new tax rates table would be 
implemented for taxable employment 
income, and income derived from 
production and business operations 
by individual industrial and commer-
cial households plus income derived 
from contractual or leasing oper-
ations of enterprises or institutions. 
In addition, the new standard basic 
deduction (RMB5,000 per month as 
currently proposed) would likely be 
implemented in Phase 1.

Phase 2: The overall implementation 
of the amended IIT Law would be 
effective from January 1st, 2019.

THE TAkEAwAY
The due date of the public comments 
submission for the Draft Amendment 

is July 28th. Nearly 20,000 comments 
have been submitted on the first day 
according to the NPC website. This 
indicates the IIT reform has attracted 
high level of attention from people and 
also the extent of its impact is large.

According to the legislative process, 
after the public comment, further 
revision could be made to the Draft 
Amendment before its submission to 
the Thirteenth NPC’s review. Whether 
the proposed two-phase implementa-
tion plan can be rolled out as sched-
uled, it is subject to the final review of 
the Standing Committee.

In addition, smooth implementation 
of the new IIT Law would require the 
support of corresponding rules and 
procedures. For example, the revision 
of tax implementation rules, detailed 
rules related to specific additional 
deductions and tax withholding, etc.  

 
Draft Amendment to the IIT Law Current IIT Law

Bracket Annual (monthly) taxable income (RMB) (%) Annual (monthly) taxable income (RMB) (%)

1 Not over 36,000
(Not over 3,000) 3

Not over 18,000
(Not over 1,500) 3

Over 18,000 to 54,000
(Over 1,500 to 4,500) 10

2 Over 36,000 to 144,000
(Over 3,000 to 12,000) 10 Over 54,000 to 108,000

(Over 4,500 to 9,000) 20

Over 108,000 to 420,000
(Over 9,000 to 35,000) 25

3 Over 144,000 to 300,000
(Over 12,000 to 25,000) 20

4 Over 300,000 to 420,000
(Over 25,000 to 35,000) 25

5 Over 420,000 to 660,000
(Over 35,000 to 55,000) 30 Over 420,000 to 660,000

(Over 35,000 to 55,000） 30

6 Over 660,000 to 960,000
(Over 55,000 to 80,000)

35 Over 660,000 to 960,000
(Over 55,000 to 80,000) 35

7 Over 960,000
(Over 80,000) 45 Over 960,000

(Over 80,000) 45

Draft Amendment to the IIT Law Current IIT Law
Bracket Annual taxable income (RMB) (%) Annual taxable income (RMB) (%)

1 Not over 30,000 5 Not over 15,000 5
2 Over 30,000 to 90,000 10 Over 15,000 to 30,000 10
3 Over 90,000 to 300,000 20 Over 30,000 to 60,000 20
4 Over 300,000 to 500,000 30 Over 60,000 to 100,000 30

5 Over 500,000 35 Over 100,000 35

Draft Amendment Current IIT Law Brief Comment

Resident individuals with tax refund 
or payable on their comprehensive 
income should perform reconcilia-
tion.

Individuals with annual income of 
RMB120,000 or more are required to 
file annual tax return.

Self-reporting would become more com-
mon in the future,   income levels would 
no longer be the main criterion.  All resi-
dent individuals who have tax underpay-
ment or overpayment due to any monthly 
withholding and annual reconciliation 
differences should perform the required 
self-reporting.  The reporting period would 
be changed from January to March of the 
following year to March to June of the fol-
lowing year.

Those receive taxable income with 
no withholding agent.

Those receive taxable income with no 
withholding agent. Same

No tax withholding performed by the 
tax withholding agent.

Taxpayers should be primarily responsible 
from legal perspective.

Those with overseas income. Those with overseas income. Same

Those who have cancelled their 
China household registration when 
immigrate to another country.

This is the first mentioning of such tax 
clearance requirement in IIT regulations; 
scope, methodology and other details 
warrant future attention.

Non-resident taxpayers with em-
ployment income from two or more 
sources.

Those with employment income from 
two or more sources.

This obligation is limited to non-resident 
taxpayer under the new comprehensive 
taxation system.

Who What When

Withholding agent Monthly withholding

15th of the following month

Taxpayer

Taxable income with no withholding agent

Non-resident taxpayers receiving employ-
ment income from two or more sources

Annual reconciliation of comprehensive in-
come

March 1 to June 30 of the following year
Overseas income

Business operation income

Provisional filing by 15th of the following 
month/quarter;
Annual reconciliation by March 31 of the 
following year

No tax withholding/payment through tax 
withholding agent

June 30 of the following year; or 
Due date notified by tax authority

Taxpayer’s China household registration is 
cancelled due to immigration

Prior to the cancellation of the household 
registration

Appendix 1: Proposed tax table for “comprehensive income”

Appendix 2: Proposed tax table for business operation income

Appendix 3: Proposed changes to the taxpayers’ self-reporting obligations

Appendix 4: Proposed due dates for various tax withholdings /filings
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For many years, scientists have tried to invent medi-
cal nanorobots which would swim through our veins 
and keep us healthy. They would correct our DNA 

errors, remove toxins, extend our memory capacities and, 
eventually cure deadly diseases such as cancer. Even though 
some chemotherapy treatments are effective in treating can-
cer, they damage our healthy cells. Thanks to the group of 
scientists from the Chonnam National University in South 
Korea and doctors from JGH in Montreal, cancer patients 
can now have the opportunity to be treated with tiny, micro-
scopic nanorobots or bacteriobots, which would seek out 
and destroy cancer cells leaving the healthy ones untouched. 

BACTERIoBoTS AS ANTI-CANCER TREATmENT
The term “bacteriobot“ was coined by the research team 
from CNU in South Korea, following the invention of a pro-
totype nanorobot with the functions of a bacteria. The direc-
tor of the research center, Park Jong-Oh, stated: Our medi-
cal nanorobot, named ‘Bacteriobot,’ has very high efficiency 
as an anti-cancer treatment by selectively attacking cancer 
cells. They consist of genetically modified bacteria and, 

once injected into the human bloodstream, they become 
attracted to substances and proteins which cause cancer 
cells to grow. Besides consisting of bacteria, they also have 
3µm-sized microstructures with anticancer cells. These 
robots move inside the tissues or blood affected by cancer 
and push these microstructures onto the surface of tumors 
at the average speed of the 5µm/s. After successfully target-
ing the ill cells, it sprays them using anticancer drugs. 

In the research study conducted by Korean scientists, these 
robots were tested in tumorous mice, using several sub-
stances with fluorescence and bioluminescence. They used 
two groups which were injected with bacteriorobots and 
the end results showed that the group with injected bacte-
riobots proved to be the most effective at targeting cancer 
cells. However, at this stage, they are only effective with 
solid cancer, such as breast or colorectal cancers. The team 
hopes to develop devices which would detect and prevent 
cancer cells from growing. “Our future plan is to develop 
medical microrobots or nanorobots capable of diagnosing 
and treating a lot of hard-to-treat illnesses through the 
convergence of medicine and engineering in our research.”

dEVELoPEd BY doCToRS
Years which were spent for developing nanorobots which 
would be used for medical purposes are finally bearing 
fruit. Thanks to the progress made by a group of doctors 
at the Jewish General Hospital in Montreal, a group of 
cancer patients were the first to be treated with tumor-kill-
ing nanorobots. Dr. Té Vuong, director of the Segal Cancer 
Centre’s Radiation Oncology at JGH, used the earlier work 
of Korean scientists, but, at the same time, added more effec-
tive sensing and guidance systems to their bacteriobot. The 
newly developed, self-propelled bacteriobot are very small 
and they can penetrate cancer cells very easily, without any 
barrier. The researcher added that they “are very excited 
because there is a lot of promise for our patients and this 
will allow us to move to a new generation of treatment for 
cancer.” 

In developing this experimental treatment, they wanted to 
make their patients feel much better than when receiving 
chemotherapy, without any side effects. They also wanted 
to protect the healthy cells from being destroyed. Cancerous 
tumors tend to suck all of the available oxygen from cells and 
tissues, so they have based their nanorobots to be attracted 
to low oxygen tissues. They would eventually function as 
microscopic robotic doctors. One of the things which differs 
these bacteriobots from those created by Korean scientists 
is that they are self-propelled and self-driven because they 
are driven by low oxygen cells. They can wiggle into the 
core of the tumor cells by themselves by applying external 
magnetic fields and using magnetic force. Radiation therapy 
damages healthy cells, and with these new findings, they 
would remain completely untouched.  

The fact that a bacteriobot can guide itself to the carcinogenic 
cell and treat it without any navigation, brings this invention 
one step closer to preventing the development of diseased 

cells. Like a true nanodoctor, they autonomously detect 
tumors and bring the payload of cancer drugs to the right 
spot. The research team from JGH used Magnetococcus 
Marinus bacteria that have magnetosomes, which are the 
natural systems of navigation. They move along magnetic 
fields and find the diseased cells, which are usually resistant 
to most conventional therapies, like chemotherapy. The 
team concluded that their “future plan is to develop medical 
micro-robots or nanorobots capable of diagnosing and treat-
ing a lot of hard-to-treat illnesses through the convergence of 
medicine and engineering in our research.”   

Bacteriobots
New Cancer-Treating Invention

微型细菌机器人
癌症治疗新发明

多年以来，科学家尝试发明纳米机
器人，它们可以游到我们的血管里，
纠正 DNA 错误，清除毒素，增强记
忆能力，治疗例如癌症这样的绝症。
尽管化疗在治疗癌症方面非常有效，
但是健康细胞也会因此受损。多亏韩
国全南国立大学的科学家和蒙特利尔
犹太综合医院（JGH）的医生们，癌
症患者现在有希望通过纳米机器人和
微型细菌机器人杀死癌症细胞，保留
健康细胞，从而获得治疗。

微型细菌机器人由全南大学研究人
员发明，这是一种医用纳米机器人，
由转基因细菌组成，能够快速识别并
杀死癌症细胞。微型细菌机器人直径
只有 3 微米，能够在癌症细胞感染的
人体组织和血液中自由移动，并附着
在肿瘤表面。一旦锁定癌症细胞，微
型细菌机器人将释放抗癌药物。但是
现阶段，微型细菌机器人只对固体癌
有效，例如乳腺癌和结直肠癌。蒙特
利尔犹太总医院的 Dr. Té Vuong 教授
在全南大学的研究基础上，在微型细
菌机器人上增加了检测和导向系统。
这种新型的自驱动纳米机器人能够更
加有效地渗透癌细胞。得益于这项发
明，一些癌症患者已经康复。自我驱
动能力是这项新发明的最大特点，这
也使我们向预防癌症走近一步。该研
究团队计划研发出更加强大的、能够
诊断治疗更多疑难杂症的纳米机器人。

By Fanny Bates
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社交媒体中的意见分极已是不争事实。人们愿意关注意
见相同的人，对意见相左的人却避之不及。这种意见分极使
得互动在博主和粉丝之间更加密集，也产生了比名人或网络
大 V 更好的效果。小影响者通常拥有 1000 至 10000 个深
度互动的细分市场粉丝，因为信息具有高度相关性，粉丝数
量不断增长。在这个信息冗余、广告满天飞的时代，传统广
告已普遍失去公信力，而小影响者替粉丝过滤信息，只说其
想听的，只发其想看的，从而赢得粉丝的信任和忠诚度。对
于这样的小影响者，粉丝自然也是趋之若鹜、惟命是从了。

小影响者的效果为什么会比明星好呢？这是因为传统营
销观念中的“广撒网多捞鱼”是极其低效的。只有触及目
标客户，才能打赢这场“注意战”，并且客户越细分，成
功的几率越大。这一点在小影响者身上得到了完美的体现。
此外，小影响者更富激情、原创性、真实性和可得性，能
够随时与粉丝互动，而且性价比更高。明星一出场，就已
经给人“拿人手短、吃人嘴软”的印象了，况且没有任何
参与度，观众自然不买账。

Polarity of thought among social 
media platforms is already a fact. 
Not only do people try to follow 

other people that have the same points 
of view, but they also do not like to see or 
read something they do not agree with 
or simply never thought about. This 
polarity makes the interaction between 
owners of pages or channels and their 
fans much more intense, leading to 
much better results than celebrities or 
the average couple-million-fans. But 
what are these micro-influencers that 
are on the mouths of every marketer?

mICRo-INFLuENCERS
By definition they are “brand advo-
cates who have a deeply engaged, niche 
audience”, normally between 1,000 and 
10,000 followers, and produce highly 
accurate content. More than this, they 
are people that started creating posts, 

videos, pictures and articles only for their 
friends, and increased their fan-base just 
because their content was relevant! In a 
digital environment where our attention 
is being “attacked” by almost every brand 
in the world, it is almost a “gift” that we 
can give our attention to people that are 
saying what we want to hear, so we will 
give them all our attention and love. 
Before we see it, we are the most loyal 
fans, advocating all products and ser-
vices that the person “suggested” to us. 
 
Besides this, and according to Nielsen’s 
Global Trust in Advertising Report, 92% 
of people do not trust traditional ads, as 
they clearly prefer word-of-mouth rec-
ommendations from friends and family. 
The point is very simple: if I tell you I 
am the best marketer in the world, you 
do not have many reasons to believe it 
as I am completely biased in my own 
opinion. However, if your best friend 

recommends my services to you when 
you need them, we are much more 
likely to engage in talks to discuss your 
situation. This is exactly how brands 
and influencers work and the results 
are astonishing – for example, 40% of 
Twitter users claimed they purchased a 
product or service as a result of a direct 
tweet from an influencer.

REACH VS ENGAGEmENT
The idea that if more people see your 
ad, the more you will sell is so old-fash-
ioned that I am not even sure it ever 
existed! This is one of the reasons why 
traditional ads, even if they are pre-
sented on social media or YouTube, are 
very ineffective. 

Reaching millions of followers 
might be completely irrelevant. If 
you have Cristiano Ronaldo making 
an Instagram post about women’s 

shampoo, you are wasting your pre-
cious marketing budget – even if you 
will still have conversions. By now it is 
known that getting your target right is 
the only way to succeed in the current 
“attention war” and the more specific 
you are, the better results you will have. 
Well, this formula fits perfectly with 
the concept of micro-influencers. Their 
audience is small but they are so loyal 
that any post is almost regarded as an 
order. 

So, IT ALL ComES dowN To 
ENGAGEmENT. 
The passion, authenticity and acces-
sibility that are visible to the public 
from “less-followed” people is much 
higher as it almost feels that they are 
there for you, not only because their 
speech comes from their hearts and 
reflects that they feel what they say 
but also because they will answer your 
questions and maintain conversations 

with you. Majority of large (>1Million) 
fan-base influencers will make you 
think immediately after they post that 
they are being paid to talk about cer-
tain brand or product and do not even 
know that you exist.

FINAL THouGHTS
If you want to promote your products 
or services, micro-influencers are one 
of the best options regarding social 
media promotion. Besides all the 
engagement advantages that you saw 
before, they are also very cost-efficient. 
Vast majority of micro-influencers will 
charge you less than 250$ per post and 
deliver much better results – 60% more 
engagement and over six times more 
cost-effectiveness. 

Now, go out there, find your favorite 
micro-influencer and either ask him to 
post or talk about your product or lose 
yourself in his recommendations… 

micro-Influencers

They might be called “micro” but their results are mega!

小人物 大影响
参与的力量

By John Feng
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The concept of working remotely is very much 
on the rise, with estimation that more than 50 
percent of all workers will be working on their 

jobs remotely by the year 2020. Ubiquitous Wi-Fi, mobile 
gadgets and several other collaborative programs have 
made the idea of working remotely a possibility, and also 
rendered it seamless, even across the different time zones.
With employer always on the lookout for highly 
qualified, hard-working employees to fill in both in-

house and remote positions, hiring someone who 
will be fulfilling the remote roles full time requires a 
relatively different approach. While you are entrusting a 
candidate to complete their assigned tasks with minimal 
direct supervision, the candidate’s communication 
and self-management skills, reliability requires a lot of 
consideration than an average candidate’s skills.
For any employer who is considering hiring candidates 
for remote roles, there are certain skills and attributes that 

an ideal candidate must possess. In order to find the best 
candidates for remote roles make sure you hire someone 
who is more likely to excel and deliver the best outcomes. 
It is worth favoring resumes that fulfill the requirements 
mentioned below.

ASSESSING THE CANdIdATE’S CommuNICATIoN SkILLS
If you work remotely, then it is vital to be absolutely on 
the ball while it comes to communication skills. You 
just cannot walk over to your associate’s desk and run 
something by them; hence you need to be consistent, 
reliable and quick with responding to emails. Being a 
recruiter, if you are looking for a CV in which outstanding 
communication skills have not been emphasized on, and 
then it does not really fulfill your criteria and raises a red 
flag. You certainly do not want to bring someone on board 
who takes ages to respond to emails, especially when there 
are imminent deadlines.
Checking the proficiency of the potential candidate’s 
communication skills via their job application is vital. If 
they have been working in teams remotely, they must have 
been using different online collaboration tools such as 
Asana, Basecamp, Yammer, Skype, Google Docs and Sheet, 
Trello and Slack, which is a sign that they are responsible 
enough in terms of online communication.

ARE CANdIdATES wILLING To woRk FoR LoNG  
PERIodS IN SoLITudE?
Although the remote workers regularly communicate 
through collaboration tools, there is no getting around 
the fact that they will be doing their work in solitude. 
You perhaps oftentimes work in a co-working area or are 
surrounded by other remote workers but this can still be 
quite a solitary experience without the conventional office 
socializing and chitchat.

As a recruiter, if you notice that the applicant does not 
have any prior experience of working remotely, or they 
have not tended to work on jobs that required a high 
degree of autonomy and independence, then it is really not 
certain if they will thrive well in a remote role. Obviously, 
this does not mean that solitary work is out of question for 
them. But, you do want some assurance that the candidate 
you hire will be very much comfortable working alone. 
Better yet, they thrive as well as enjoy working isolated.
You certainly do not want to hire someone for remote roles 
who constantly feel restless and isolated working alone 
and have pent up social energy which distracts them from 
the task at hand. Different ways of working suit different 
personality types, and there is really nothing wrong with that.

dISCIPLINE ANd SELF mANAGEmENT IS CRuCIAL
This is a trait which should be highlighted in a job 
application for remote roles. If you are recruiting remote 
freelancers, you have to make certain that the candidate 
you have shortlisted is the kind of a person who can be 
trusted on setting their own schedule and then sticking to 
it by effectively prioritizing their tasks.

PAST REFERENCES oR woRk ExPERIENCE CAN HELP  
BACkuP A CANdIdATES’ PRoFICIENCY
It perhaps is tough for a recruiter to assess the self-
discipline of a candidate from the job application. If 
a candidate states that they are well-organized and 
disciplined, it should be supported with proper evidence. 
This could be in the form of an impressive portfolio or 
prior work experience that was time-pressured by nature. 
If the candidate states that they can deliver high quality 
work while multitasking and meeting deadlines, this 
definitely indicates self-discipline. Anyone who claims 
to be disciplined should state on how they prioritize 
everything – this may include their experience using PM 
software, productivity or task management tools.
Remote working is definitely the future. As a result, more 
and more companies out there are now realizing this fact 
that offices are not just unnecessary but are also out-dated. 
Open-plan offices, particularly, negatively impact both 
productivity and employee well-being. Therefore, by hiring 
candidates for remote roles, it is easier to find workforce that 
focuses on completing tasks to superior standards, and are 
more likely to stick around as they enjoy more of work-life 
balance. Nevertheless, this holds true only if you are being 
able to find a candidate who is a perfect fit for remote roles.
If you keep the aforementioned aspects in mind while 
reviewing job applications for remote roles, it will certainly 
be a win-win situation.  

远程工作越来越流行，到 2020 年，
远程工作的比例将达到 50%。但是与
常规雇佣不同，因为缺少直接监管，
远程工作人选的沟通技能、自我管理
技能和可靠性要求大大提高。以下是
远程工作人选所应必备的技能和特点，
我们建议您考虑符合这些条件的人选：

1. 沟通能力。优秀的沟通能力在
远程工作中不可或缺。招聘人员如
果发现简历中没有强调优秀的沟通能
力，那么这很可能不是最佳人选。如

果候选人有远程团队工作经历，那
么他必然使用过 Asana, Basecamp, 
Yammer, Skype, Google Docs and 
Sheet, Trello 以及 Slack 这样的远程
沟通工具，这是候选人在在线沟通方
面积极有责任心的标志。

2. 长期独立工作的意愿。远程工作
代表着独立工作，没有常规的办公室，
也没有同事可以聊天。如果候选人没
有远程工作的经历，或者不打算独立
自主工作，那么他可能不能胜任。您

一定不想雇佣一独立工作就焦躁不安、
工作时三心二意的人。

3. 自律和自我管理能力。这在远程
工作中应被高度关注。候选人应懂得
轻重缓急，有能力自主制订计划，并
高效执行计划。

4. 工作经历。有时很难判断候选人
的自我管理能力。如果候选人能够通过
往期工作经历证明自己在时间紧、任务
重的情况下保证时间节点，这一定能够
说明该候选人有良好的自我管理能力。

如何寻找远程工作最佳人选？
几点重要建议学习一下！
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Each summer JLL conducts 
a survey of retail malls in 
Tianjin and this year a few 

trends have started to emerge or 
solidify.  The first piece of good news 
is that the air will start to clear, or at 
least construction dust is less likely 
to be coming from retail projects. For 
the past decade Tianjin has under-
gone a boom in retail construction 
and that is clearly slowing down. The 
year 2015 was the peak in retail con-
struction and it looks to continue 
slipping down from there. Another 
good news for mall operators is that 
vacancy levels look to be settling at 
around 10%.

For our analysis of supply we looked at 
33 malls constructed over the past 15 
years and for our more detailed look 
at tenant types we focused on detailed 
tenant mix for 18 malls across the 
city. Our analysis shows that there is 
a significant divergence in the types of 
retail found in malls in the city centre 
versus those in suburban areas. This 
may seem obvious now, but back in 
2015, this specialization was much less 
pronounced.  

RETAIL SuPPLY
In 2015, two big malls (Delight City 
in Nankai District and Aegean in 
Hedong District) with more than 
150,000 sqm of GFA (gross floor 
area) each entered the market, push-
ing up the new supply which reached 
a record high that year. By contrast, in 
2018 and 2019, we forecast no malls 
bigger than 150,000 sqm will come 
up on the scene. One reason is that 
some new projects are positioned 
as community malls which cover a 
smaller residential catchment and so 
the malls are also smaller. Examples 
include CRCC Mall in Hebei District 
and upcoming Dacheng Zhonghuan 
Plaza in Hongqiao District. Another 
reason is that even malls in high 
traffic central city locations are lim-
ited by a smaller GFA allocation 
within a larger mixed-use complex. 
Metropolitan Plaza and Joy City 
Heping, both located on Nanjing 
Road and operating since 2016 are 
examples.

As a result, we observe that the trend 
of “shopping malls are getting bigger” 
has stopped and the average size of 

shopping malls in city centre went down 
in 2018. It is expected to keep slipping 
down for the foreseeable future.

RETAILER dEmANd
During our site visits it was pretty 
clear that malls are taking their cue 

from their retail catchment, in other 
words their shoppers. Some subur-
ban malls for example have large 
areas for kids, supermarkets and 
furniture. This is in line with their 
neighbouring residential complexes 
and what those shoppers need. Some 
downtown malls on the other hand 
have completely eliminated retail for 
kids, and instead focus on Food and 
Beverage, specifically trendy restau-
rants and coffee shops that are attrac-
tive to white collar workers in nearby 
office towers.

The differences between the tenant 
mix of community malls and the 
tenant mix of city-level malls include:

o More than 30% of retail space in 
city-level malls is occupied by 
F&B tenants, including casual 

天津零售地产
现状

过去十年间，天津的零售地产
曾一度如火如荼，2015 年达到顶
峰，自此便逐步降温。每年夏季，
仲联量行都会对天津商场进行调查
问卷。今年对建成于过去十五年间
的 33 家商场进行了调研，并对其
中 18 家的租户进行了深入分析，
最后得出以下结论：趋势一，零售
地产供给增速下降，新建成的商场
平均体量缩小，因此空置率将会稳
定在 10% 左右。供给增速下降原
因之一是规划的超大商场均已建成
（银河国际购物中心、恒隆广场、
大悦城），后续供给主要来自于混
合多功能项目，这些项目同时拥有
写字楼、酒店等，零售只是其中一
小部分。趋势二，由于空间限制、
消费者类型差异等诸多因素存在，
城市中心商场和郊区商场在零售类
型上差异明显。总体而言，郊区商
场更偏向儿童、超市及家居。趋势
三，未来五年零售地产将是一场管
理战，无论新旧，无所谓地理位置，
只有运营成功，商场才能吸引更多
的零售商及消费者，这一点在我们
现场调研中已经得到了验证。

the state of tianjin 
retail real estate
By Lesley Chai, JLL Tianjin Research

REAL ESTATE 
 

The State of Tianjin Retail Real Estate 
 
By Lesley Chai, JLL Tianjin Research 
 
Each summer JLL conducts a survey of retail malls in Tianjin and this year a few trends have 
started to emerge or solidify.  The first piece of good news is that the air will start to clear, 
or at least construction dust is less likely to be coming from retail projects. For the past 
decade Tianjin has undergone a boom in retail construction and that is clearly slowing 
down. The year 2015 was the peak in retail construction and it looks to continue slipping 
down from there. Another good news for mall operators is that vacancy levels look to be 
settling at around 10%. 
 
For our analysis of supply we looked at 33 malls constructed over the past 15 years and for 
our more detailed look at tenant types we focused on detailed tenant mix for 18 malls 
across the city. Our analysis shows that there is a significant divergence in the types of retail 
found in malls in the city centre versus those in suburban areas. This may seem obvious now, 
but back in 2015, this specialization was much less pronounced.   
 
Retail Supply 
 

Tianjin Retail Indicators  By 2015 By 1H18 
Number of malls City centre mall 16 22 
 Suburban mall 6 11 
 Total 22 33 

 
Tianjin Retail Indicators  By 2015 By 1H18 
Retail Stock City centre mall 1.6 million 2.1 million 
(sqm) Suburban mall 0.5 million 1.0 million 
 Total 2.1 million 3.1 million 

Source: JLL Research Tianjin 
 

 
Source: JLL Research Tianjin 
 
In 2015, two big malls (Delight City in Nankai District and Aegean in Hedong District) with 
more than 150,000 sqm of GFA (gross floor area) each entered the market, pushing up the 
new supply which reached a record high that year. By contrast, in 2018 and 2019, we 
forecast no malls bigger than 150,000 sqm will come up on the scene. One reason is that 
some new projects are positioned as community malls which cover a smaller residential 
catchment and so the malls are also smaller. Examples include CRCC Mall in Hebei District 

Source: JLL Research Tianjin

Source: JLL Research Tianjin

Source: JLL Research Tianjin

Source: JLL Research Tianjin
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dining, fast food and snack stands. 
“Wanghong” restaurants (popular 
in social media) and cafés, such as 
Da’an milktea, started to enter the 
market but are expanding slowly as 
compared to Tier I cities.

o Fashion brands in city-level malls 
accounted for 28.3% of retail space, 
much higher than the 17.9% that 
fashion brands occupied in com-
munity malls. The fashion shop-
ping function in community malls 

is decreasing, while demand for life 
services and daily needs purchas-
ing is growing.

o Kids’ related brands in commu-
nity malls stood at 12.3%, which 
was double the proportion of space 
taken up in city-level malls at 6.1%.

TIANjIN VS SHANGHAI
Our survey also allowed us to see how 
retail in Tianjin compares with that in 
Shanghai.  As compared to the Tier I 
city, Tianjin malls in the city centre 
are actually pretty similar in terms of 
retail type, even if Shanghai does have 
a wider variety of brands and inter-
national retailers. However, Tianjin 
suburban malls look quite different 

from Shanghai malls in decentralised 
areas. In Tianjin suburban areas, 
the retail sector combining fashion, 
accessories, jewellery and electronics 
took up 25.3% of leased space versus 
45.7% in Shanghai. And in Tianjin, 
household and services tenants took 
34.1% of space versus only 18.9% 
in Shanghai. So we aren’t sure why, 
but the data tells us that shoppers in 
Shanghai have similar retail choices 
in urban or suburban locations, but in 
Tianjin, the options are quite differ-
ent between downtown and suburban 
settings.

SummARY
In conclusion our recent survey of 
Tianjin retail malls has highlighted 
a couple of trends. First, the overall 

supply of retail space coming into 
the market is slowing and new malls 
will be smaller on an average. As 
a result, we believe vacancy rates 
are set to stabilize at around 10%. 
One of the reasons for this slow-
down in supply is because most of 
the planned mega malls have been 
completed (Galaxy Mall, Riverside 
66, Joy City) and subsequent supply 
of retail comprises mostly of mixed 
use projects that also have office tow-
ers or hotels and retail is a relatively 
smaller component. Second, there is 
a growing distinction between subur-
ban retail and retail in the city centre 
in Tianjin. Part of this difference is 
based on space constraints and some 
of it is based on shopper types, but 
in general suburban malls have more 

retail focused on kids, more super-
markets and more furniture.  

Finally, the story about retail in the next 
five years won’t be about the new mall, 
but rather the best managed one. Our 
site visits this summer showed us that 
there is already a big gap between the 
best and worst managed retail centres. 
Competition for retailers and shop-
pers means management teams that 
can run their malls successfully will be 
the ones to attract shoppers regardless 
of location.  

Source: JLL Research Tianjin

Real Estate Real Estate 

46 47September 2018  I  Business Tianjin September 2018  I  Business Tianjin



C
ha

m
be

r
 R

ep
or

ts
C

ham
ber

 Reports

17.08.2018
special event - 7th German chamber Oktoberfest tianjin

Upcoming Events:
Special Event - 6th German Chamber 
Soccer Cup Tianjin 2018
Date: September 8th

Time:10:00 -17:00
Venue: The International School 
Tianjin
LEAN Training: Shop Floor 
Management
Date: September 12th

Time: 9:00 -17:00
Venue: Volkswagen Automatic 
Transmission Tianjin Co., Ltd.

Breakfast Seminar - Accounting 
for high and New Technology 
Enterprises (hNTE)
Date: September 13th

Time: 7:30 - 9:00
Venue: TBC
Special Seminar - Presentation of the 
11th Labour Market & Salary Report 
2018/2019
Date: September 19th

Time: 14:00 - 17:00
Venue: TBC

Kammerstammtisch
Date: September 26th

Time: 19:00 - 22:00
Venue: Drei Kronen 1308 Brauhaus 
Tianjin

41F, The Executive Center, Tianjin World Financial Center. 2 
Dagubei Lu, Heping District, Tianjin 300020.
tel: +86 22 5830 7608
email: tianjin@europeanchamber.com.cn
website: www.europeanchamber.com.cn

19.07.2018
hr Practical training series Vi: 
Discussion & analysis on Knotty 
Problems in Labour Law

20.07.2018
Digital Marketing training: 
10 Steps to Effective WeChat 
copywriting 

03.08.2018
c’est La Vie: cultural experience 
series i - taste of Fine wine aBc

Almost 60 people joined the Seventh German Chamber 
Oktoberfest in Tianjin that was held on 17th August, 2018, at the 
Paulaner Beer House in Tianjin for a typical German style evening 
with a lot of singing, dancing, original Bavarian special menu and 
of course free flow of beers. The German Chamber of Commerce 
invited its members and friends to the Oktoberfest, which is 

one of the major social events for the German Community and 
everyone interested in German culture. All participants enjoyed 
the night with classic Oktoberfest music played by the German 
Festival Band “Edelweiss-power”. The Paulaner Beer House 
served a variety of German food and Bavarian wheat Beer, mak-
ing this an unforgettable event for all participants.

AmCham China, Tianjin, is pleased 
to invite you to our very first “Healthy 
Life” Fair and Back to School BBQ on 
September 15th. Please join us as we 
celebrate the start of a new school year 
with an action-packed day of games, 
live music, delicious food, and a raffle 
with amazing prizes.

Some highlights planned for the day are -  

•	 A	 blood	 donation	 truck	 will	
be arranged by United Family 
Hospital for on-site donations. 
Donors will be given a free voucher 
for food and/or drinks.

•	 This	year’s	mini	games	will	include	
a fierce relay race, strong-man (plus 
stronger woman) tug-of-war, as well 
as a series of mini games. You will 
also have opportunity to score goals 
against the AmCham Defenders!

•	 United	Family	Hospital	will	pro-
vide mini lectures on good health 
practices for your family.

•	 After	the	games,	lunch	will	be	pro-
vided including summertime cuisine 
with cold beverages to beat the heat.

The theme of this event will be 
“Healthy Life,” so be sure to bring your 
kids so that they can learn a thing or 
two about living a healthy and happy 
life! Don’t forget your sunscreen either! 
We look forward to seeing you there.

Sponsorships are available now. Don’t 
miss this opportunity to get your busi-
ness noticed!

Exclusive Platinum Sponsor (Limited 
to one company): RMB 40,000
Golden Sponsor: RMB 20,000
Entertainment Sponsor: RMB 10,000
Teams: RMB 3000/team (each team 
has an 8 person limit)

Premium Booth Sponsor: RMB 1,000
Standard Booth Sponsor: RMB 500
*** With the exception of Entertainment 
Sponsorship level, sponsorships cannot be 
paid in kind.

Other sponsorships are also welcome, 
such as:
Raffle prizes
Shuttle buses based on Early RSVP!
Individual ticket price
Adult: RMB120
Children (4-12): RMB80
Children (0-4): Free

*Entry fee includes lunch and beverages 
(including beer), activities for whole 
family. Tickets should be ordered and 

paid for in advance. No tickets will be 
sold at the door.

Program Summary:
9:00AM:  Registration
9:15AM: Opening Ceremony & Mini 
Games Rules Explanation
9:30AM: Mini Games and live music
11:30AM: Food served
1:00PM: Lucky Draw and awarding
2:30PM: Finale

For detailed information on sponsor-
ship or booking tickets, please send 
an e-mail to amandahe@amcham-
china.org or call Amanda He at 
022-23185072.

Upcoming Events:
Manufacturing Series III: Shop Floor Management
Date: September 12th

CSR Celebration & Networking Night - ILO’s Solution for disability Inclusion 
Date: September 13th

hR Practical Training Series VIII: Occupational Injury and disease Management 
Date: September 14th

Breakfast Seminar: Internal Crisis Management and Effective Countermeasures
Date: September 18th

Upcoming Events:
Tianjin’s First Annual “healthy Life” 
Fair & Back to School BBQ
Date: September 15th

Time: 9:00 AM - 2:30 PM
Tianjin International School (TIS) 

As the sixth session of this HR practi-
cal training series, European Chamber 
Tianjin Chapter invited labour law 
expert from Yingke Law Firm to help 
the members and attendees tease out 
the most common problems and con-
fusing points in daily HR operations. 
It also provided professional opinions 
on the cases shared during the training 
or questions raised by the participants. 
Points regarding labour contract, 
social insurance and female employee 
management etc. were covered in this 
session.

European Chamber Tianjin Chapter 
together with AmCham, German 
Chamber and iHR hosted another 
WeChat marketing training session 
in July. During this session, led by the 
experienced trainer, we looked further 
into the logic and technic used by those 
most read WeChat articles and inspired 
by the cases shared in the lesson. 
Digital marketing has become a trend. 
Although the articles should be content 
driven so as to let the WeChat promo-
tion channel last, the secret of attracting 
clicks and forwards may lie in the way 
the title and content are presented.

Origin of wine still remains a mystery; 
however, wine did thrive in Europe. 
Now, we drink wine on nearly every 
occasion. Either being seen as a part 
of the social etiquette or purely as 
means of relaxation and joy, people’s 
desire to know more about wines has 
been developing. European Chamber 
Tianjin Chapter has invited Ms. Monica 
Li from Aussino World Wine to share 
those interesting facts about wines. She 
will further share more intriguing sto-
ries during the coming events. C’est La 
Vie” is a cultural experience event series. 
Discover possible lifestyles together with 
European Chamber Tianjin Chapter.

48 49September 2018  I  Business Tianjin September 2018  I  Business Tianjin



Japanese Western

 | REVISED 17.08.11 -  TO REPLACE PREVIOUS VERSION |

Western

Bars

Education

TIANJIN
Chinese

50 51September 2018  I  Business Tianjin September 2018  I  Business Tianjin



hotels Serviced Apartments

Tailor Made

Chamber of Commerce

Serviced Office hospitals

Real Estate

Associations

IT

Moving & Relocation 

52 53September 2018  I  Business Tianjin September 2018  I  Business Tianjin



Chinese

Japanese

Italian

Brazilian

hotels

Apartments

Spas

hospitals

Office Space

Library

Transportation

BULLET (C) TRAIN

TJ ~ BJS (¥55 - ¥93) BJS ~ TJ (¥55 - ¥93)
Train Tianjin Beijing Train Beijing Tianjin
C2002 06:18 06:53 C2001 06:01 06:36

C2108 22:52 23:27 C2107 23:05 23:40

TG ~ BJS (¥66 - ¥93) BJS ~ TG (¥75 - ¥239)
Train Tanggu Beijing Train Beijing Tanggu
C2584 09:04 09:58 C2281 07:23 08:20

C2594 20:26 21:21 C2593 20:26 21:31

Wuqing ~ BJS (¥39 - ¥66) BJS ~ Wuqing (¥39 - ¥66)
Train Wuqing Beijing Train Beijing Wuqing
C2202 06:54 07:19 C2203 07:31 07:55

C2246 21:27 21:52 C2245 20:56 21:20

Western

BARS

Education
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Art & Leisure

By Demi Guo

the art of Gift Giving in china

Art & Leisure
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Gift giving is a significant part of Chinese culture, 
especially during traditional holidays. Chinese peo-
ple put a lot of thought into finding a perfect gift for 

that special someone, whether it is family, friends, or their 
romantic interest. 

CHINESE GIFT GIVING ETIquETTE
Value of the gift is not the most important factor.“千里
送鹅毛, 礼轻情意重 - qiān l  sòng é máo, l  qīng qíng yì 
zhòng”. This is a famous saying in Chinese, which plays 
majorly into gift giving. Regardless of the price or size, the 
thought is what counts the most.

Be polite when bestowing the gift, so as to avoid any indica-
tion of trying to draw attention to the cost of the gift. Using 
both hands when handing a gift to its recipient shows your 
full sincerity, and you must always do it in person. Mailing 
gifts is less appreciated in traditional culture. 

AVoId CommoN TABooS
- Do not send a gift related to the number “4”, because “4” 
sounds like the word for “death” in Chinese. 

•	 Black and white colours are usually used in funerals, so 
don’t choose these for your boxes or wrapping paper; red 
being the colour of luck would be a better choice. 

•	 Clocks are bad! Similar to the number 4, they are a sym-
bol of bad luck and/or death in China!

•	 Never gift green hats, as they are a symbol of an unfaith-
ful wife.

When picking gifts for different people, the basic principle is 
that a gift is best suited to the needs of the recipients. Check 
our gift advice below for inspirational ideas!

FoR CLIENTS
When picking gifts for clients try to find something that 
aligns with their preferences as closely as possible. A high-
grade wine or self-brewed liquor would be suitable for those 
clients who like to drink alcohol. 

Many business executives drink tea for its rejuvenating 
properties, which can help combat a stressful life, so pick-
ing out the perfect tea for them would be a really great gift 
choice. 

For female clients, often skin care or beauty products 
are among the top choices that come to mind, even 
though they are not as culturally relevant. 

FoR FAmILY
Traditional holidays, like the Spring Festival, usu-
ally are the times during which families can finally 
come together after a long year. Chinese often want to 
express how much they care for one another through 
the gifts they choose for each other. 

You can choose high-quality clothes that are appropri-
ate for the colder early spring weather. For example, in 
China winters can be extremely hard, so high-quality 
down jackets or thermal clothing are very thoughtful 
gifts, and are warmly accepted.

The oldest gift in China...Money!!! Lucky money in red 
envelopes is quite possibly the best gift, if you want to 
stick to Chinese culture when gifting a person. It is a 
good gift choice for various occasions. The colour of 
luck and the power of money brought together in this 
practical, yet thoughtful gift can be used to give to 
elders who are no longer able to earn much themselves 
and also to young people who haven’t started working 
yet. Remember to avoid any unlucky numbers….“4”, 
and always choose RED!  

FoR SIGNIFICANT oTHER’S FAmILY
A carefully picked gift can help leave a good impression 
on your significant other’s family! Check the gift rec-
ommendations below and don’t forget to share a good 
amount of time with them during the visit.

Caring for your significant other’s family’s health and 
well being is deep rooted in Chinese culture, making 
health care products such as massage chairs, facial 
masks and hand lotion great gift ideas!

Gold means wealth in Chinese culture, and often when 
picking a gift for your significant other’s family, you 
want to show them that you are financially well off, 
making gold a perfect gift, if you are in the financial 
situation to afford a gift such as this. 

FINAL THouGHTS
The world of gift giving in China is very profound, 
and may be very different to what you are used to 
when the holidays come around in your home coun-
try. The do’s and don’ts, and sorting out between the 
taboos and appropriate items may be challenging for 
some, but will pay off when done correctly. I hope you 
enjoyed learning a little about the art of gift giving in 
China!  

中国的送礼艺术
送礼是中国文化的重要组成部分，

特别是在传统节日里。中国人常常殚
精竭力，为特别的人挑选完美礼物。
中国有句古话：“千里送鹅毛，礼轻
情意重。”这是说，送礼不在于礼物
的价值高低，而在于寄托的情意。送
礼时应避免提示对方注意礼物的价值，
由本人亲自双手奉上，以示真诚。邮
寄礼物在中国传统文化中并不常见。

送礼有禁忌：避免“4”，因其象
征死亡；避免黑色或白色包装，因其
通常在葬礼上使用；避免送“钟”，
因其象征噩运及死亡；避免送绿色帽
子，因其象征妻子不忠。

送礼的基本原则是投其所好，实用
为上。例如送客户，如其喜欢饮酒，
那么送高端酒不失为上策，有的高管
喜欢饮茶，那么其所喜好的茶叶则为
送礼佳品。给家人送礼，例如春节，
中国人喜欢送红包，高端羽绒服或防
寒衣也是不错的选择。给另一半的家
人送礼也有讲究，通常会送保健品、
面膜、护手霜等，以示对对方家庭成
员的关心。如果经济条件允许，也可
以送黄金，这通常能够说明自己的经
济实力。
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Author: Clay Shirky

Little Rice
Smartphones, Xiaomi and the Chinese Dream

Book Review

Visit us online:
btianjin.cn/180916

Last Words

By Demi Guo

china’s Knockoff 
Brand Market

小米手机已经征服了中国的智能手机用户，其发展势头
甚至超过苹果和三星。在这本书中，著名科技作家 Shirky
为我们讲解了小米如何借助低价高性能的市场需求，一步
步走向成功。有趣的是，这本书记录了小米的创业起点，
也记录了小米如何克服不完备的市场政策和信息技术基础
设施的艰难历程。这是一本轻松的读物，作者以真实、简
明的笔触，向我们展示了中国经济的崛起，以及与其相随
的他制与自制之间的拉锯战。

不难理解，小米一直努力证明自己是一个更好的替代品，
而非廉价仿制品。这本书中，Shirky 向我们讲述了小米如
何通过先锋用户优惠政策以及定制化服务展示出自己的实
力。本书素材来源于与企业创始人的直接沟通，且作者以
旅居国外者的身份评述讲解，这一点对任何计划进入中国
市场的企业，以及任何对于商业案例、营销战术、扩大市
场感兴趣的人来说，都是难能可贵的补充材料。

小米
智能手机，小米及中国梦

中国假货市场
在中国购物您会经常碰见假货。一

种是模仿名牌商标，迷惑消费者，另
一种是全盘照抄真品。多年前随着市
场开放，各种优质进口名品进入中国，
这些商品不仅质量上乘，而且给予消
费者不可言喻的优越感。因为人们的
单纯以及对新生事物缺乏判断，这时
候有些人钻了空子，通过模仿销售假
货获得高额利润。因为低成本的劳动
力、低廉的原材料以及低劣的做工，
仿制品的成本远远低于真品，所以越
来越多的人进入假货市场，进而形成
假货多级代理机制。

逐渐，人们发现被不法之徒欺骗，
警惕性越来越高，“山寨”一词应运
而生，意为假货。山寨一词最早来源
于香港，20 世纪 70 年代香港穷人住
在山上的小屋里，经营手工作坊，香
港人称之为“山寨工厂”，其产品称
为“山寨货”。中国政府不断加大打
假力度，每年 3 月 15 日中央电视台都
会曝光一批造假企业。但是政府打假
的效率效果有限，许多中国企业都拥
有自己的打假团队，例如茅台。司法
手段是版权保护的主要措施。

You went shopping in China 
and just got a good bargain on 
the bag as shown in the picture 

above. You are so excited about using 
your brand new “Adidas” bag and it 
turns out to be an “abcids” bag! You 
may also have a similar experience 
when you find a “Gucci” purse in a 
small street store at only one tenth of 
the original price. What’s more sur-
prising is that the store owner will tell 
that it’s fake “Gucci” but still have the 
same quality. These are two examples 
of typical knockoffs in China - while 

one is with a simulated logo or name 
that may confuse customers, the other 
one is fully modeling on authentic 
production.

Many years ago, as China was slowly 
opening up to the rest of the world, 
different kinds of imported products 
with better quality or better brands 
got popular because not only do they 
provide better quality, but also make 
people feel better about themselves. 
Some people found it’s so easy to make 
money by modeling and selling coun-
terfeit and shoddy products using 
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Xiao Mi literally means “little rice” in Mandarin. Likened 
to the noble rice grain which is the main staple in China, 
the Xiaomi phone has well conquered the user base 

among smartphones in China, even exceeding those of iPhone 
and Samsung. Prominent technology writer Shirky introduces the 
phenomenon of Xiaomi’s success, aided by the economic demand 
for lower-priced yet competitive smartphone features. Interestingly, 
this book notes Xiaomi’s beginnings and how it was able to contend 
with the rudiments of policies and the tight information technology 
infrastructure. A breezy read, Shirky’s little book was able to present 
a credible and concise illustration of China’s economic ascent and 
its accompanying tug-of-war between maintaining control vis-à-vis 
its citizens’ self-determination. 

Understandably, Xiaomi was set to prove that it is a better alter-
native, rather than a cheaper imitation. With this, Shirky chron-
icles how this Beijing-based company has demonstrated its real 
capacity to innovate profitably through lead user advantage and 
offering customizable experience for individuals or even by coun-
tries. His perspective, mostly through first-hand accounts of his 
interaction with the company’s founder and his commentaries 
as an expat would be a great supplementary material for start-
ups who are planning to pioneer a product in China, or anyone 
just curious about various business cases, marketing tactics and 
expanding territories.  



Last Words

Visit us online:
btianjin.cn/180917

Habuka the Butcher
Steak & Wine

羽深肉铺
address:  No.187, Chengdu Road, Heping District,  Tianjin

地址： 和平区成都道187号

tel: +86 22 8338 5251   /   +86 157 2205 2242

Lunch / 午餐时间:  11:30 - 14:30
Dinner / 晚餐时间:  17:30 - 23:00 (22:00 L.O.)

people’s vanity and lack of judgment 
on new things. Since then, illegal busi-
ness has begun to flood. Because of 
the low labor cost, cheap raw material 
and simple craftsmanship, there was a 
huge gap between knockoff cost and 
the authentic original price. Therefore 
more people joined to split the profit 
and gradually grew in form of a multi-
level agent.

Gradually, people found that they 
were cheated by illegal business-
men and began to build awareness. 
One Chinese word called “Shan Zhai  
(山寨)” was widely used to describe 
fakes. “Shan Zhai” which means cot-
tage in English, is originally a proverb 
from Hong Kong Cantonese. When the 
Hong Kong economy took off in the 
1970s, the poor lived in huts, and many 

people set up family-run workshops in 
the huts to make some light industrial 
products. Most of these simple wooden 
houses were built on hillsides. At that 
time, the Hong Kong people dubbed 
these workshops as “cottage factories.” 
The products they produced were also 
referred to by the people of Hong Kong 
as “cottage goods.” The term “cottage” 
in Cantonese also means “unregular” 
or “unorthodox”.

The Chinese government has begun to 
strengthen market management and 
expand the administrative law enforce-
ment team. Every year, on March 15th 
- International Consumer Rights Day, 
CCTV will launch a special 315 Show, 
pushing this day to a climax, and 
the businessmen are frightened and 
hope that they would not be on the 
list. Although every year 315 can also 
investigate a large number of counter-
feit and shoddy products, as a govern-
ment act, administrative law enforce-
ment is difficult to meet the needs of 
enterprises and markets in terms of 
efficiency and effectiveness. To this 
end, Chinese companies and brands 
have also begun to organize their own 
team to carry out anti-counterfeit-
ing rights, such as Maotai. Corporate 
rights protection is mainly carried out 
through judicial means.

In China, repeated counterfeit and 
shoddy products not only give Chinese 
people a headache, but have also 
plagued the development of various 
brands for a long time. With the deep-
ening of the market economy, there are 
a number of institutions and individu-
als in society that have helped maintain 
market and brand development with 
rich experience and a sound network. 
Through market-oriented and large-
scale operation, they have explored an 
effective path for enterprises to defend 
their rights.  
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